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Penn Medicine Logos Colors

PMS (Pantone) CMYK RGB HEX/HTML
B sue Puvsossc 100/79/0/37 1/31/91 #011F58
. Red PMS 201C 0/100/63/31 153/0/0 #990000

Available Logo File Formats

Logos are available in the following industry standard electronic formats:

* EPS CMYK (VECTOR)

e EPS Pantone/PMS (VECTOR)

* EPS RGB (VECTOR)

* PNG (bitmap, transparent background, 300 dpi)

Below is a quick reference chart if you are unsure of what file format you need. Ask your vendor for their preference.

Note about color reproduction: The PNG files use RGB colors. When using these files for printed pieces, alert your
vendor and share the corresponding PMS or CMYK colors above. For printed pieces, it is strongly recommended to provide
your vendor EPS (Vector) files. Even though you may not be able to view these files, your vendor will know how to use them
appropriately. EPS files are industry standard for electronic artwork reproduction and they will ensure high quality regardless
of size and provide your vendor with correct colors.

FILE RESO-
FORMAT | LUTION COLOR SPECS USAGE COMPATIBLE APPLICATIONS
RGB* High-Quality MS Word, MS PowerPoint, MS Excel,
PNG 300 dpi “May not be suitable For Web, Brochures, MS Publisher, Adobe Photoshop,
for certain projects. Flyers, Ads, Stationery, applications that are mainly for web
Please check with General Printed Materials* | or on-screen viewing
your vendor.
Highest Quality
CMYK For Brochures, Flyers, Adobe lllustrator, Quark XPress,
EPS VECTOR PANTONE/PMS Ads, Posters, Billboards, Adobe InDesign, PageMaker,
RGB* Stationery, Signage, Freehand, Adobe Photoshop, general

General Printed Materials, professional graphic design applications
Premium ltems

Special Use Logos

System logos have alternate logo files that are simplified for use on applications where the logo has to be 1/4" high or
smaller, or when the reproduction method is limited (i.e. embroidery). Artwork for these logos is only available in VECTOR
EPS or PDF formats. Request artwork from the Marketing Department and work with your vendor to achieve desired results
within the space or reproduction limitations.
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General Logos Usage

The examples below apply to all logos from Princeton Health, its units, departments and programs.

Penn Medicine J Only use the Penn Medicine official colors in the
Princeton Health official combinations provided.
Penn Médicine

PrincetonHealth
DO NOT switch or change the logo colors.

Pénn Medicine

Princeton Health

Penn Medicine
Princeton Health
X DO NOT change the proportions or position of the logo elements.
@ If you feel an exception is needed, please contact Marketing.
Penn Medicine

Princeton Health

Penn Medicine
Princeton Health Occupational Health

X DO NOT add any elements (typography
d, . or artwork) so close to the logo that would
Penn Me 1CIne deem them part of the logo.

Princeton Health

NO LOGO shall ever have three lines of copy.

@ Penn Medicine @

Princeton Health @
Occupational Health €)

@ Department or @

Program Name DO NOT use the shield locked up or integrated
Department or with any department or program names.
Program Name X

DO NOT place any shield motif so close to a

department or program name that it would be
Department or .
considered a lock up.
Program Name
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The Penn Shield

The shield is a recognizable icon for Penn and Penn Medicine.

Penn Medicine
Princeton Health
DO NOT use the shield as a separate graphic or piece of art.
DO NOT separate the shield from the logotype.
DO NOT use the shield as an individual graphic element.
Penn Medicine

Princeton Health
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Penn Medicine Princeton Health

File Names and Preview

PM_PH_CMYK_2C ..
PM_PH_PMS_201_288 Penn MedICIIle

PM_PH_RGB_2C Princeton Health

PM_PH_CMYK_2C_REV
PM_PH_RGB_2C_REV

@ Penn Medicine

Princeton Health

* on application, this logo preview will only show
when the logo is placed over a background color
or image other than white

PM_PH_CMYK_Black

PM_PH_RGB_Black Penn Medlcme

Princeton Health

Special Use Logos

System logos have alternate logo files that are simplified for use on applications where the logo has to be 1/4” high or
smaller, or when the reproduction method is limited (i.e. embroidery). Artwork for these logos is only available in VECTOR
EPS or PDF formats. Request this artwork from the Marketing Department and work with your vendor to achieve desired
results within the space and/or reproduction limitations.

Penn Medicine

Princeton Health
PM-S_PH_PMS_201_288 Penn Medicine
PM_S_PH_PMS_288 Princeton Health
PM-S_PH-K Penn Medicine

Princeton Health

@ Penn Medicine

Princeton Health

PM-Simplified_PH_PosWhite
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Penn Medicine Princeton Medical Center

File Names and Preview

PM_PMC_CMYK_2C . .
PM_PMC_PMS_201_288 Penn MedIClne
PM_PMC_RGB_2C Princeton Medical Center

PM_PMC_CMYK_2C_REV
PM_PMC_RGB_2C_REV

@ Penn Medicine

* on application, this logo preview will only show Princeton Medical Center

when the logo is placed over a background color
or image other than white

PM_PMC_CMYK_Black

PM_PMC_RGB_Black Penn Medlcme

Princeton Medical Center

Special Use Logos

System logos have alternate logo files that are simplified for use on applications where the logo has to be 1/4” high or
smaller, or when the reproduction method is limited (i.e. embroidery). Artwork for these logos is only available in VECTOR
EPS or PDF formats. Request this artwork from the Marketing Department and work with your vendor to achieve desired
results within the space and/or reproduction limitations.

Penn Medicine
Princeton Medical Center
PM-S_PMC_PMS_201_288 Penn Medicine
PM_S_PMC_PMS_288 Princeton Medical Center
PM-S_PMC-K Penn Medicine

Princeton Medical Center

@ Penn Medicine

Princeton Medical Center

PM-Simplified_PMC_PosWhite
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Penn Medicine Princeton House Behavioral Health

File Names and Preview

PM_HBH_CMYK_2C o .
PM_HBH_PMS_201_288 Penn Medicine
PM_HBH_RGB_2C Princeton House Behavioral Health

PM_HBH_CMYK_2C_REV
PM_HBH_RGB_2C_REV

@ Penn Medicine

* on application, this logo preview will only show Princeton House Behavioral Health

when the logo is placed over a background color
or image other than white

PM_HBH_CMYK_Black Penn Medicine
PM_HBH_RGB_Black Princeton House Behavioral Health

Special Use Logos

System logos have alternate logo files that are simplified for use on applications where the logo has to be 1/4” high or
smaller, or when the reproduction method is limited (i.e. embroidery). Artwork for these logos is only available in VECTOR
EPS or PDF formats. Request this artwork from the Marketing Department and work with your vendor to achieve desired
results within the space and/or reproduction limitations.

Penn Medicine
Princeton Medical Center
PM-S_PH_PMS_201_288 Penn Medicine
PM_S_PH_PMS_288 Princeton Medical Center
PM-S_PH-K Penn Medicine

Princeton Medical Center

@ Penn Medicine

Princeton Medical Center

PM-Simplified_PH_PosWhite
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Denn Medicine Princeton HomeCare

Fil"g@lames and Preview N

4

\'/ Effective July 1, 2019, Princeton HomeCare’s Home Health and Hospice
services are rebranded to Penn Medicine Home Health Princeton Health
and Penn Medicine Hospice Princeton Health.

PM_PHC_CM C
PM_PHC_PMS_2% @288
PM_PHC_RGB_2C

PM_PHC_CMYK_2C_REV
PM_PHC_RGB_2C_REV

* on application, this logo preview will org@show
when the logo is placed over a backgrounoxg@lor
or image other than white

PM_PHC_CMYK_Black VN Penn Medicine
PM_HBH_RGB_Black ¥"Y Princeton HomeCare

Special Use Logog

System logos have alternate logglfles that are simplified for use on applications wher&@le logo has to be 1/4” high or
smaller, or when the reproducdn method is limited (i.e. embroidery). Artwork for these [Q@s is only available in VECTOR
EPS or PDF formats. Requg this artwork from the Marketing Department and work with Y& vendor to achieve desired

results within the space g@0/or reproduction limitations.

%! Penn Me(M@ine

Princeton HomeCal

PM-S_PHC_i 201 288
PM-S_PH#PMS_288
PM-S_E4P-K

M= Penn Medicing
Princeton HomeCare

d

N .
@ Penn Medicine

Princeton HomeCare

Penn Medicine
PM-Sim pliﬂedfPH 67POSWh ite Princeton HomeCare
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Penn Medicine Princeton Medical Center Foundation

File Names and Preview

PM_MCF_CMYK_2C ..
PM_MCF_PMS_201_288 Penn Me(hClne

PM_MCF RGB_2C Princeton Medical Center Foundation

PM_MCF_CMYK_2C_REV
PM_MCF_RGB_2C_REV

@ Penn Medicine

* on application, this logo preview will only show Princeton Medical Center Foundation

when the logo is placed over a background color
or image other than white

PM_MCF_CMYK_Black Penn Medicine
PM_MCF _RGB_Black Princeton Medical Center Foundation

Special Use Logos

System logos have alternate logo files that are simplified for use on applications where the logo has to be 1/4” high or
smaller, or when the reproduction method is limited (i.e. embroidery). Artwork for these logos is only available in VECTOR
EPS or PDF formats. Request this artwork from the Marketing Department and work with your vendor to achieve desired
results within the space and/or reproduction limitations.

Penn Medicine

Princeton Medical Center Foundation
PM-S_MCF_PMS_201_288 PennMedicine
PM _S_MCF_PMS_288 Princeton Medical Center Foundation
PM-S_MCF-K Penn Medicine

Princeton Medical Center Foundation

Princeton Medical Center Foundation

@ Penn Medicine

PM-Simplified_MCF_PosWhite
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Penn Medicine Employee Assistance Program

File Names and Preview '\
y

\' The Princeton Employee Assistance Program brand has been
retired. The program has been merged into the Penn Medicine
Employee Assistance Program.

PM_EAP_CMYK_2C ..
PM_EAP_PMS_201_288 Penn Me(hClne

PM_EAP RGB_2C Employee Assistance Program

PM_EAP_CMYK_2C_REV

PM_EAP_RGB_2C_REV @ Penn Medicine

Employee Assistance Program

* on application, this logo preview will only show
when the logo is placed over a background color
or image other than white

PM_EAP_CMYK_Black Penn Medicine
PM_EAP_RGB_Black Employee Assistance Program

Special Use Logos

System logos have alternate logo files that are simplified for use on applications where the logo has to be 1/4” high or
smaller, or when the reproduction method is limited (i.e. embroidery). Artwork for these logos is only available in VECTOR
EPS or PDF formats. Request this artwork from the Marketing Department and work with your vendor to achieve desired
results within the space and/or reproduction limitations.

Penn Medicine

Employee Assistance Program

PM-S_EAP_PMS_201_288

Penn Medicine
PM —S_EAP_PM 8_288 Employee Assistance Program
PM-S_EAP-K Penn Medicine

Employee Assistance Program

@ Penn Medicine

PM-Simplified_EAP_PosWhite

Employee Assistance Program
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Penn Medicine Princeton HealthCare Partners

File Names and Preview

PM_HCP_CMYK_2C ..
PM_HCP_PMS_201_288 Penn MedICIIle

PM_HCP RGB_2C Princeton HealthCare Partners

PM_HCP_CMYK_2C_REV
PM_HCP_RGB_2C_REV

@ Penn Medicine

* on application, this logo preview will only show Princeton HealthCare Partners

when the logo is placed over a background color
or image other than white

PM_HCP_CMYK_Black Penn Medicine
PM_HCP_RGB_Black Princeton HealthCare Partners

Special Use Logos

System logos have alternate logo files that are simplified for use on applications where the logo has to be 1/4” high or
smaller, or when the reproduction method is limited (i.e. embroidery). Artwork for these logos is only available in VECTOR
EPS or PDF formats. Request this artwork from the Marketing Department and work with your vendor to achieve desired
results within the space and/or reproduction limitations.

Penn Medicine

Princeton HealthCare Partners
PM-S_HCP_PMS_201_288 PennMedicine
PM-S_HCP_PMS_288 Princeton HealthCare Partners
PM-S_HCP-K Penn Medicine

Princeton HealthCare Partners

@ Penn Medicine

Princeton HealthCare Partners

PM-Simplified_HCP_PosWhite
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Penn Medicine Princeton HealthCare Partners, CIN

File Names and Preview

PM_HCP_CIN_CMYK_2C ..
PM_HCP_CIN_PMS_201_288 Penn Medlcme

PM_HCP_CIN_RGB_2C Princeton HealthCare Partners, CIN

PM_HCP_CIN_CMYK_2C_REV
PM_HCP_CIN_RGB_2C_REV

@ Penn Medicine

* on application, this logo preview will only show Princeton HealthCare Partners, CIN

when the logo is placed over a background color
or image other than white

PM_HCP_CIN_CMYK_Black
PM_HCP_CIN_RGB_Black

Penn Medicine

Princeton HealthCare Partners, CIN

Special Use Logos

System logos have alternate logo files that are simplified for use on applications where the logo has to be 1/4” high or
smaller, or when the reproduction method is limited (i.e. embroidery). Artwork for these logos is only available in VECTOR
EPS or PDF formats. Request this artwork from the Marketing Department and work with your vendor to achieve desired
results within the space and/or reproduction limitations.

Penn Medicine

Princeton HealthCare Partners, CIN
PM-S_HCP-CIN_PMS_201_288 Penn Medicine
PM_S_HCP_C|N_PMS_288 Princeton HealthCare Partners, CIN
PM-S_HCP-CIN-K Penn Medicine

Princeton HealthCare Partners, CIN

@ Penn Medicine

Princeton HealthCare Partners, CIN

PM-Simplified_HCP-CIN_PosWhite
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Princeton Fithess & Wellness / Princeton location

File Names and Preview

PF&W-CMYK-1C
PF&W-PMS288
PF&W-RGB_1C

Princeton Fitness &Wellness

An Affiliate of Princeton Medical Center

PF&W-CMYK_REV With Tint
PF&W-PMS288_REV
PF&W-RGB_REV With Tint

* on application, this logo preview will only show
when the logo is placed over a background color
or image other than white

Princeton Fitness Wellness

An Affiliate of Princeton Medical Center

PF&W-CMYK_REV
PF&W-RGB_REV

* on application, this logo preview will only show
when the logo is placed over a background color
or image other than white

Princeton Fitness &Wellness

An Affiliate of Princeton Medical Center

PF&W-CMYK_Black
PF&W-RGB_Black

Princeton Fitness &Wellness

An Affiliate of Princeton Medical Center
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Princeton Fithess & Wellness / Plainsboro location

File Names and Preview

PFW_atPlainsboro-CMYK-1C
PFW_atPlainsboro-PMS288
PFW_atPlainsboro-RGB_1C

Princeton Fitness & Wellness

at Plainsboro
An Affiliate of Princeton Medical Center

PFW_atPlainsboro-CMYK_REV With Tint
PFW_atPlainsboro-PMS288_REV
PFW_atPlainsboro-RGB_REV With Tint

* on application, this logo preview will only show
when the logo is placed over a background color
or image other than white

Princeton Fithess Wellness

at Plainsboro
An Affiliate of Princeton Medical Center

PFW_atPlainsboro-CMYK_REV
PFW_atPlainsboro-RGB_REV

* on application, this logo preview will only show
when the logo is placed over a background color
or image other than white

Princeton Fitness &Wellness

at Plainsboro
An Affiliate of Princeton Medical Center

PFW_atPlainsboro-CMYK_Black
PFW_atPlainsboro-RGB_Black

Princeton Fitness & Wellness

at Plainsboro
An Affiliate of Princeton Medical Center
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Penn Medicine Princeton Medicine Physicians

File Names and Preview

PM_PMP_CMYK_2C ..
PM_PMP_PMS_201_288 Penn Medlclne

PM_PMP RGB_2C Princeton Medicine Physicians

PM_PMP_CMYK_2C_REV
PM_PMP_RGB_2C_REV

@ Penn Medicine

* on application, this logo preview will only show Princeton Medicine Physicians

when the logo is placed over a background color
or image other than white

PM_PMP_CMYK_Black Penn Medicine
PM_PMP_RGB_Black Princeton Medicine Physicians

Special Use Logos

System logos have alternate logo files that are simplified for use on applications where the logo has to be 1/4” high or
smaller, or when the reproduction method is limited (i.e. embroidery). Artwork for these logos is only available in VECTOR
EPS or PDF formats. Request this artwork from the Marketing Department and work with your vendor to achieve desired
results within the space and/or reproduction limitations.

Penn Medicine

Princeton Medicine Physicians

PM-S_PMP_PMS_201_288

Penn Medicine
PM —S_PM P_PMS_288 Princeton Medicine Physicians
PM-S_PMP-K Penn Medicine

Princeton Medicine Physicians

@ Penn Medicine

Princeton HealthCare Partners

PM-Simplified_HCP-CIN_PosWhite
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Abbreviations, URL and Phone Number

The following abbreviations are acceptable on second and subsequent references when referring to the
following brand names in text. No other entities can be abbreviated:

First reference in text: Second and other subsequent references in text:
Penn Medicine Princeton Health Princeton Health

Penn Medicine Princeton Medical Center (PMC) PMC or Princeton Medical Center

Penn Medicine Princeton House Behavioral Health Princeton House

When using the Princeton Health website address, it is up to the project manager’s discretion whether or not
to use www. in front of the website address. The use of www.princetonhcs.org and princetonhcs.org
are both acceptable as long as the usage is consistent throughout the brochure, ad, social media post, etc.

The way the toll-free phone number is displayed should follow the same rules of consistency, and the use of
both 1.888.742.7496 and 888.742.7496 are acceptable.
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Princeton Health
Program Names

Penn Medicine

Princeton Health

e Community Wellness
e Institute for Nursing Excellence

x Princeton Employee Assistance Program

Program name can lead marketing materials,
but always be ‘signed off’ by the Penn
Medicine Princeton Health logo.

Program name is mentioned within context,
but not attached to the logo.

The Princeton Employee Assistance
Program brand has been retired.
The program has been merged

into the Penn Medicine Employee
Assistance Program.
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Princeton Medical Center
Programs and Centers for Care Names

Penn Medicine

Princeton Medical Center

o Center names can lead marketing materials, but must always include
the Penn Medicine Princeton Medical Center logo only.

Center name is mentioned within context, but not attached to the logo.

e Cardiac Care (Review page 24 for details on donor
name usage)

e Center for Ambulatory Surgery — Monroe

e Center for Bariatric Surgery & Metabolic Medicine
e Center for Digestive Health

e Center for Emergency Care

* Center for Maternal & Newborn Care

e Center for Minimally Invasive Surgery

* Center for Neuroscience Care

 Center for Pelvic Wellness

e Center for Spine Care

e Center for Testing & Treatment

e Center for Thyroid & Parathyroid Surgical Care
e Center for Vascular Care

¢ Institute for Surgical Care

¢ Jim Craigie Center for Joint Replacement

e Llura & Gordon Gund Center for Critical Care

e Occupational Health

* Penn Medicine Princeton Cancer Center (Review page

21 for details on name usage and design)

¢ Princeton Center for Eating Disorders
¢ Princeton Executive Health
* Princeton Management Services

* Regan Family Center for Pediatric Care
In context, when mentioned in body copy: Regan
Family Center for Pediatric Care, part of the
CHOP Care Network

e Stephen & Roxanne Distler Center for Ambulatory
Surgery

e Stroke Center
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Cancer Center Usage

The Cancer Center is unique from other hospital service lines in that it takes the name Penn Medicine
Princeton Cancer Center. Note that other service lines typically take the name Princeton Medical Center
(PMC) followed by the service line’s name.

Logo:

If a logo is going to be used for Penn Medicine Princeton Cancer Center, it must be the
Princeton Medical Center logo.

J DO use to the PMC logo on Cancer Center materials

Penn Medicine

Princeton Medical Center

x DO NOT use another logo—other than the Princeton Medical Center logo—on Cancer Center materials.

and my team at Penn Medicine Princeton
Cancer Center.

Learn More PennMedicine

Princeton Health

)

x DO NOT attach the Cancer Center name to a logo*

Penn Medicine Penn Medicine

Princeton Cancer Center Princeton Medical Center
PrincetonCancer Center

* The ONLY time that the Penn shield is combined with the name Penn Medicine Princeton Cancer Center is for signage at
the Cancer Center. This logo combination cannot be used at any other time.
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Cancer Center Usage

On Design:

The Penn Medicine Princeton Cancer Center name is treated similarly to other service lines in that the name
should be used within context, but not attached to the logo. The name can lead marketing materials, but
must always include the PMC logo.

l DO mention the full name within context, but not attached to the logo

GETTING TO THE

Penn Medicine Princeton Cancer Center
Outpatient Infusion and Radiation Oncology Departments.

1 Penn Medicine
Princeton Medical Center

833.927.1246
1Pl insboro, NJ 08536

[+]
EMERGENCY
PARKING P6 Ps
Vs MEDICAL ARTS PAVILION (MAP)
¥ NORTH ENTRANCE — Temporarily Closed
H EMERGENCY

WALK-IN ENTRANCE

GYNE\OLOGIC CANCER

IS NO MIATCH FOR ME 5 B
T V., .
vlsrronpl‘mnxmﬁ ENTRANCE o i
and my team at Penn Medicine Princeton Cancer Center. Penn Medicine °
Princeton Medical Center Mapkey: @AM [@Giftshop [l Restaurant Cicare  Flinformation (] Restoom @ Elevator  [FJusstop @ Emergency A Entrance A Closest Entrance.
¥ PennMedicine T Penn Medicine
@ Princeton Medical Center Y Princeton Medical Center
9 PENN MEDICINE PRINCETON CANCER CENTER
October is Breast Cancer
Awal’eheSS Month * PENN MEDICINE PRINCETON CANCER CENTER
Nutrition Tips for Breast Cancer Patients
Breast Cancer is the second leading cause
of CANCER DEATH IN WOMEN.
1 1 ________________________________________________|]
WOMEN WHO ARE AT...
..HIGH RISK"
Fecommended by he docio based onvarious ok factors '
..AVERAGE RISK"
AGE 40 TO 45 may begin annual screenings and
may benefit most from early detection . - - . e
§ ! * Where space is limited such as a billboard, digital ad, bus,
AGE 46 TO 54 should get an annual mammogram . . . .
AGE 55 AND OLDER can switch to or promotional item, Princeton Cancer Center is an acceptable
mammogram every 2 years, or continue yearly screening . . .
alternative as long as it appears with the PMC logo.
Sources: National Breast Cancer Foundation, \nc,VheAmevkanCar\:evSojlety . - Eﬁgﬂm&f}jﬂﬂ: e e (Ca T e > ’
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Cancer Center Usage

On Body Copy:

First reference: Penn Medicine Princeton Cancer Center

Second references, or when space is an issue: Princeton Cancer Center
Third and subsequent references: Cancer Center

Donor recognition: The name Matthews Cancer Care Suite should be
used when referring to the name of the actual physical location of the
cancer care suite, which is located off the Atrium in Princeton Medical
Center. It is generally good donor relations — but not a requirement —
to weave in references to the suite and the donor’s name in marketing
materials such as an article on cancer services.

Legibility is key and good judgment should
be used in any design or written situations
where space is limited.

Locations Listing:

Penn Medicine

Princeton Cancer Center
Matthews Cancer Care Suite
Princeton Medical Center
One Plainsboro Road
Plainsboro, NJ 08536

Penn Medicine

Princeton Medicine Physicians
Medical Arts Pavillion, Suite 540
5 Plainsboro Road

Plainsboro, NJ 08536
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Cardiac Care Donor Name Usage

On Body Copy: 0

[ ]
Donor recognition: George & Estelle Sands Center for Cardiac & Center names can lead marketing

. ) . materials, but must always include

Pulmonary Care is the full name of the actual physical location of the the Penn Medicine Princeton Medical
cardiac care suite, which is located off the Atrium in Princeton Medical Center logo only.
Center. It is generally good donor relations — but not a requirement in all Center name is mentioned within
situations — to weave in references to the suite and the donor’s name context, but not attached to the logo.
in marketing materials such as an article on cardiac services space

permitting. For the purposes of marketing communications materials, it is
acceptable and preferred to shorten the name and use Sands Center for
Cardiac & Pulmonary Care.
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Princeton Medicine Physicians
Practice Names

Penn Medicine

Princeton Medicine Physicians

Practice name is mentioned within context,
but not attached to the logo.

Penn Medicine Princeton Medicine Physicians
281 Witherspoon Street

Penn Medicine Princeton Medicine Physicians
Comprehensive OB/GYN Care of Princeton

Penn Medicine Princeton Medicine Physicians
Dayton

Penn Medicine Princeton Medicine Physicians
Downtown Robbinsville

Penn Medicine Princeton Medicine Physicians
Ewing Medical Associates, PA

Penn Medicine Princeton Medicine Physicians
Express Care

Penn Medicine Princeton Medicine Physicians
Hamilton

Penn Medicine Princeton Medicine Physicians
Hamilton Medical Group

Penn Medicine Princeton Medicine Physicians
John A. Heim, MD, Thoracic Surgery

Penn Medicine Princeton Medicine Physicians
Hightstown Medical Associates

Penn Medicine Princeton Medicine Physicians
Hillsborough

Penn Medicine Princeton Medicine Physicians
Hospitalists Service

Penn Medicine Princeton Medicine Physicians
Lawrenceville

Penn Medicine Princeton Medicine Physicians
Monroe

Penn Medicine Princeton Medicine Physicians
Monroe Medical Associates

Penn Medicine Princeton Medicine Physicians
Montgomery Internal Medicine

Penn Medicine Princeton Medicine Physicians
Pennington

Penn Medicine Princeton Medicine Physicians
Plainsboro

Penn Medicine Princeton Medicine Physicians
Plainsboro Family Physicians

Penn Medicine Princeton Medicine Physicians
Princeton HealthCare Affiliated Physicians, PC
(this name is never used in marketing materials)

Penn Medicine Princeton Medicine Physicians
Princeton Pike Internal Medicine

Penn Medicine Princeton Medicine Physicians
Princeton Urogynecology

Penn Medicine Princeton Medicine Physicians
Rednor-Risi Family Medicine

Penn Medicine Princeton Medicine Physicians
Rheumatology Center of Princeton

Penn Medicine Princeton Medicine Physicians
Ann E. Smelkinson, MD, Internal Medicine

Penn Medicine Princeton Medicine Physicians
South Brunswick

Penn Medicine Princeton Medicine Physicians
Women’s Health Monroe
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Ancillary Logos

Ancillary Logos

Friends of the Foundation

1919 Society

Kids Marathon

5K Race & 1 Mile Fun Walk

Medical Staff of Penn Medicine Princeton Health
Princeton HealthConnect / myPenn Medicine
My Voice

Take the extra step!

2 for Good

Princeton Health OnDemand

Penn Medicine Culture of Excellence Always

26
27
28
29
30
31
32
33
34
35
36
37
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Friends of the Foundation at Penn Medicine Princeton Medical Center

File Names and Preview

4

Penn Medicine

Princeton Medical Center Foundation

ay

/ These logos can lead marketing materials without the full Foundation
logo. But it is recommended to features the full Foundation logo as a
secondary element whenever space permits (i.e. back of a brochure,

bottom of a flyer).

FOF@PMPMC-2c_CMYK
FOF@PMPMC-2c_RGB

/&OUNDATION

t Penn Medicine Princeton Medical Center

FRIENDS

FOF@PMPMC-KO

FOF@PMPMC-KO_LightBlue_CMYK
FOF@PMPMC-KO_LightBlue_RGB

* on application, this logo preview will only show
when the logo is placed over a background color
or image other than white

@OUN DATION

at Penn Medicine Princeton Medical Center

FRIENDS

FRIENDE/% #ZFOUNDATION

FOF@PMPMC-PennBlue-CMYK FRIENDS @OUNDATION
FOF@PMPMC-PennBlue-RGB at Penn Medicine Princeton Medical Center
FOF@PMPMC-PennBlue_w_Tint-RGB at Penn Medicine Princeton Medical Center
FOF@PMPMC-K-CMYK 'Lé\
FRIENDS FOUNDATION
FOF@PMPMC-K-RGB at Penn Medicine Princeton Medical Center
FOF@PMPMC-K_Tint-CMYK #é\‘
- FRIENDS FOUNDATION
FOF@PMPMC-K_Tint-RGB at Penn Medicine Princeton Medical Center
PMS (Pantone) CMYK RGB HEX/HTML
| PMS 288C 100/79/0/37 0/45/114 #002D72
|| LightBlue*  PMS 284C 59/17/0/0 108/172/228 #6CACE4

* This color cannot be used in other logos and cannot replace the Penn Red PMS 201C
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1919 Society

File Names and Preview

o\
a.
\' These logos can lead marketing materials, but always be ‘signed off’
by the Princeton Medical Center Foundation logo or name.

Penn Medicine

Princeton Medical Center Foundation

1919 Society-CMYK_1C
1919 Society-PMS_1C

1919 Society-CMYK_REV
1919 Society-RGB_REV

* on application, this logo preview will only show
when the logo is placed over a background color
or image other than white

1919 Society-CMYK_Black
1919 Society-RGB_Black




Penn Medicine Princeton Health :: BRANDING GUIDELINES November 3, 2022 :: page 29

Kids Marathon

File Names and Preview

Iy
y
| \' / These logos can lead marketing materials, but always

Penn Medicine

Princeton Health

be ‘signed off’ by the Princeton Health logo or name.

\ ) \ _— Jy -
Kids Marathon-Blue With Tint-CMYK VK|ds

Kids Marathon-Blue With Tint-PMS r|wa|,-a-thorl

Kids Marathon-Blue With Tint-RGB

Kids Marathon-Blue Solid-CMYK Py M
Kids Marathon-Blue Solid-PMS Klds

Kids Marathon-Blue Solid-RGB r'warath()r‘

Kids Marathon-REV-CMYK IdS

Kids Marathon-REV-RGB arathon

* on application, this logo preview will only show
when the logo is placed over a background color
or image other than white

Kids Marathon-Black-CMYK %Klds
Kids Marathon-Black-RGB ‘Marathon

Kids Marathon-Black With Tint-CMYK -
Z(Kids

Kids Marathon-Black With Tint-PMS p
Marathon
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5K Race & 1 Mile Fun Walk

File Names and Preview
N

Penn Medicine

Princeton Health

y
\' / These logos can lead marketing materials, but always
be ‘signed off’ by the Princeton Health logo or name.

5K Race and 1M FunWalk-Blue With Tint-CMYK
5K Race and 1M FunWalk-Blue With Tint-PMS
5K Race and 1M FunWalk-Blue With Tint-RGB

5KRaces
1Mile Fun Walk

5K Race and 1M FunWalk-Blue Solid-CMYK
5K Race and 1M FunWalk-Blue Solid-PMS
5K Race and 1M FunWalk-Blue Solid-RGB

5KRaces
1Mile Fun Walk

5K Race and 1M FunWalk-REV
5K Race and 1M FunWalk-REV-RGB

* on application, this logo preview will only show
when the logo is placed over a background color
or image other than white

5KRace &

1Mile Fun Walk

5K Race and 1M FunWalk-Black
5K Race and 1M FunWalk-Black-RGB

5KRaces
1Mile Fun Walk
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Medical Staff of Penn Medicine Princeton Health

File Names and Preview

N

a
I \./ This logo CANNOT be used with the Penn Medicine Princeton Health logo.

Medical Staff of PM_PH-Blue-CMYK .
Medical Staff of PM_PH-Blue-PMS Mechcal Staff

Medical Staff of PM_PH-Blue-RGB of Penn Medicine Princeton Health

Medical Staff of PM_PH-REV-CMYK

Medical Staff of PM_PH-REV-RGB Medical Staff

* on application, this logo preview will only show of Penn Medicine Princeton Health

when the logo is placed over a background color
or image other than white

Medical Staff of PM_PH-Black-CMYK Medical Staff

Medical Staff of PM_PH-Black-RGB of Penn Medicine Princeton Health
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-Rrineeton-HealthGenneet—) myPenn Medicine

File Names and Preview

Princeton HealthConnect portal has been replaced by myPenn Medicine.
Please contact Penn Medicine for usage guidelines of the myPenn Medicine logo.

Princ

Healt nect

MEDICINE

I\u/’IWE%ICINE
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My Voice

File Names and Preview

Penn Medicine

These logos can lead marketing materials, but always
be ‘signed off’ by the Princeton Health logo or name.

Princeton Health

My_Voice-CMYK-Blue_Black
My_Voice-RGB-Blue_Black
My_Voice-PMS_288_Black

You've been heard

MyVOICE

My_Voice-CMYK_Black
My_Voice-RGB_Black

You've been heard

MyVOICE

My_Voice-CMYK_Blue_Solid
My_Voice-RGB_Blue_Solid
My_Voice-PMS_288_Solid

You've been heard

MyVOICE

My_Voice-CMYK_Blue_with_Tint
My_Voice-RGB_Blue_with_Tint
My_Voice-PMS_288_with_Tint

You've been heard

MyVOICE
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Take the extra step!

File Names and Preview

Iy N
y
Penn M e dl Ci].’l e | \' / These logos can lead marketing materials, but always be

‘signed off’ by the Princeton Medical Center logo or name.

Princeton Medical Center

Take the Estra Step-CMYK
Take the Estra Step-PMS
Take the Estra Step-RGB

Take the extra step!

Let’s make parking easier for our patients

Take the Estra Step-REV

Take the Estra Step-RGB_REV
Take the extra step!

Let’'s make parking easier for our patients

* on application, this logo preview will only show
when the logo is placed over a background color
or image other than white

Take the Estra Step-Black

Take the extra step!
Take the Estra Step-RGB_Black ae ne exira step

Let’s make parking easier for our patients
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2 for Good

File Names and Preview

"/

.. \ / These logos can lead marketing materials, but always
Penn Medlcme be ‘signed off’ by the Princeton Health logo or name.

Princeton Health

p—|

2forGood-CMYK

2forGood-PMS 2fO rg OOd
\/

2forGood-RGB Two hours to make a difference

2forGood-CMYK_REV

2forGood-RGB_REV 2fo rg OOd
[

* on application, this logo preview will only show Two hours to make a difference
when the logo is placed over a background color
or image other than white

DforGood-CMYK_Black 210 rg ood
v

2forGood-RGB_Black

Two hours to make a difference
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Princeton Health OnDemand

File Names and Preview

PH OnDemand-CMYK_2C
PH OnDemand-PMS_288_284
PH OnDemand-RGB_2C

Princeton Health
®nDemand

Our experts. At your convenience.

PH OnDemand-CMYK_Solid Blue
PH OnDemand-PMS288
PH OnDemand-RGB_Solid Blue

Princeton Health
®nDemand

Our experts. At your convenience.

PH OnDemand-CMYK_REV
PH OnDemand-RGB_REV

* on application, this logo preview will only show
when the logo is placed over a background color
or image other than white

Princeton Health

®nDemand

Our experts. At your convenience.

PH OnDemand-CMYK_Black
PH OnDemand-RGB_Black

Princeton Health
®nDemand

Our experts. At your convenience.

PMS (Pantone)  CMYK RGB HEX/HTML
B sie PMS 288C 100/79/0/37 0/45/114 #002D72
|| LightBlue*  PMS 284C 59/17/0/0 108/172/228 #6CACE4

* This color cannot be used in other logos and cannot replace the Penn Red PMS 201C
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Penn Medicine Culture of Excellence Always

File Names and Preview

The Culture of Excellence Always should only be used to internal audiences.

PM_Culture of Excellence Always-CMYK_2C
PM_Culture of Excellence Always-PMS_288_284
PM_Culture of Excellence Always-RGB_2C

Penn Medicine Princeton Health

CULTURE OF EXCELLENCE A/1Y°

Penn Medicine Princeton Health

PPM_Culture of Excellence Always-CMYK_Black
PM_Culture of Excellence Always-RGB_Black

CULTURE OF EXCELLENCEAWg

PMS (Pantone)  CMYK RGB HEX/HTML
B sie PMS 288C 100/79/0/37 0/45/114 #002D72
Light Blue*  PMS 284C 59/17/0/0 108/172/228 #E6CACE4

* This color cannot be used in other logos and cannot replace the Penn Red PMS 201C
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Marketing Materials

Marketing Materials 38
General Design Approach 39
Typography 40
Photography Guidelines (updated July, 2021) 41
Recognition Marketing 43
Brochures 44
Slim Jim Brochures Main Template 45
Slim Jim Brochures Secondary Template 46
Flyer Templates 47
Penn Medicine Princeton Health 48
Related Department/Program 49
Flyer Samples 50
Poster Templates 52
Penn Medicine Princeton Health 53
Penn Medicine Princeton Medical Center 54
Penn Medicine Princeton Medical Center -Related 55
Power Point Templates 56
eblast Templates 59

Annual Holidays / Recognition Dates 66
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General Design Approach

The examples below apply to all logos from Princeton Health and its units, departments or programs.

Logo is flushed left and positioned on the upper left corner. The margins should not be smaller than half the shield’s width
and not larger than twice the shield’s width.

Overal design should have a simple, horizontal quality, using block shapes to create areas of interest (i.e. title, imagery). Care
should be taken to avoid creating layouts that are ‘striped’.

Examples (not limited to) of grids that can be used for maerials that do not have existing templates:

LOGO LOGO

LOGO
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Typography

The examples below apply to all logos from Princeton Health and its units, departments or programs.

Myriad Pro should be used as much as possible.
On computers where Myriad Pro is not available, Helvetica or Arial can be used as substitutes.

In pieces created by professional vendors, Myriad Pro must be used as the main font. Helvetica Neue can be used as
accent on headlines or call outs in articles per the designer’s discrection.

Be conservative: avoid fonts that are difficult to read or have a very strong character.

DO NOT RECREATE THE LOGOS.
Perpetua USE APPROVED FILES PROVIDED

BY MARKETING.
Myriad Pro Semibold

Penn Medicine

Princeton Health

Myriad Pro Light
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Myriad Pro Regular
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Myriad Pro Semibold
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Myriad Pro Bold
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Myriad Pro Light Italic
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Myriad Pro Regular Italic
abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Myriad Pro Semibold Italic
abcdefghijklmnopgqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Myriad Pro Bold Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890
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Photography Guidelines (updated July, 2021)

Please consider the reasons we are taking the picture and the information and/or emotions we want to convey visually. Once
this information is clear, please consider what image will most effectively convey the message(s). Even if the subject of a
shoot seems simple and straightforward, please use thought, analysis and judgment when approaching it.

10.

1.

Diversity — With multiple photos, be sure to include diversity
unless the target audience is a specific ethnic group. Include
photography that highlights diversity and inclusion.

Be aware of the context in which the image is being used.
Consider: Is the photo appropriate for the topic of the article
or brochure that it will be associated with (e.g., it may not be
appropriate to include a photo of a person in a wheelchair
when promoting a clinical service line). When using lifestyle
photos, include LGBTQ+ individuals and couples with children,
as well as individuals who are differently abled (such as those
with Down Syndrome, individuals in a wheelchair, etc.).

Age appropriate — Ensure the age of the person or people
in photos is the same age as the targeted audience or the
group being featured in the article, ad, etc.

Season - The season represented in the photo should
match the month in which the program is scheduled —i.e. no
summer images for winter programs.

Gender — Does the program topic target only men or only
women? Be sure that is reflected in the photo.

Clothing — Please choose somewhat conservative clothing
—i.e. no tank tops or low cut tops, no photos of people in
their underwear, including men in undershirts.

Exercise topics — Try to avoid tank tops or sports bras for
women.

Pregnancy topics - It is preferable to use pregnant women
with their bellies covered.

Safety — Be sure activities in photos appear safe and apply
with applicable safety standards. For instance, children
riding bikes should be wearing helmets. Be alert. Check
with Debbie Millar and/or other safety expert.

Facial Expression — Ensure expressions are appropriate
for the topic — i.e. neutral expression for a serious topic;
cheerful expression for a lighthearted topic.

Activity appropriate — Cooking, sports, etc...When
possible, look for images that include the activity.

Cancer/Eating Disorder Topics — Be sensitive when
choosing images to represent patients with cancer or eating
disorders.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

Baby Friendly — Do not include images with baby
bottles and make sure that women in breastfeeding
photos are appropriately covered.

No photos with alcohol in Princeton House
articles, ads, etc.

Surgical Cap — When selecting stock photos or
taking photos of surgeons, technicians, nurses, staff,
who are wearing a surgical cap, be sure that the entire
ear and any earrings worn are tucked under the cap.

Masks — The Joint Commission urges removal of
surgical masks when procedures are done, rather than
wearing them around the neck/chin. Please do not take
or include images of physicians, technicians, nurses,
staff, etc., with masks around their necks/chins.

Nothing offensive, obscene and of course not
pornographic, illegal, etc.

Gloves — when showing blood draw and provision
of care, please be sure care provider is wearing
gloves if appropriate. Please ask the care provider
being photographed if it is standard procedure to
wear gloves in the situation being photographed. If
you are choosing a stock photo involving care or a
blood draw, please ask a clinician if the person in the
photograph should be wearing gloves.

No images of male or female gender related
body parts in either real life or replicas of those parts.

Avoid taking or using photos with a lot of

clutter in them. This is distracting and it also implies
disorganization and we don’t want patients to think we
run a disorganized, messy hospital.

Do not take photos of anything that could be
considered unsanitary. Examples a dog putting
paws up on an empty bed or an employee holding a
dog and having his face licked by the dog.

Avoid taking photos of someone who looks
deathly ill. We are a hospital, so we don’t expect that
everyone will look like the picture of health and fitness,
but if people look very ill, we should not take their
photo. It may be seen as disrespectful or insensitive.
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Photography Guidelines (updated July, 2021)

22.

23.

24,

25.

26.

27.

28.

When utilizing photos combined with other photos
or text, please be sure the placement of the other
images, text and/or text box does not block the underlying
image or other images to the point where things start to
look strange, are hard to see or just look odd.

Do keep accuracy in mind at all times. This is broad
and there are many examples. When selecting stock
images, be sensitive to whether or not elements in

the image, particularly technology, are consistent with
technology available at Princeton Medical Center. Therapy
poses should be safe and accurate.

Text in captions, body copy and headlines needs to
be appropriately sized to be readable.

When using images of Senior Administrators or
other VIPs or dignitaries, please ensure appropriate
size and placement on the page. For example, the image
should not look like an afterthought be too small or poorly
placed or positioned on the page or layout.

Generally speaking people and backgrounds of
images should be neat and presentable. For example,
avoid images where people’s hair or clothes look messy,
backgrounds looks messy, cluttered or unkempt, etc.
When taking a picture, please be sure to have a mirror
and a new comb available so that the person being
photographed has the chance to look at their hair and

fix it. Please politely offer them the opportunity to do so.
Sometimes people get busy and lose track of how they
might look and could use a gentle helpful reminder.

Please avoid using images of people with physical
characteristics that could be distracting. A few
examples of distracting characteristics could include
messy hair, extremely long or short hair, missing teeth,
torn clothing, particularly large jewelry, etc.

Generally try to avoid photos of babies with their
eyes closed but this might not always be possible or
necessary — please be sensitive to the baby looking
deceased.

29. Please do not use photos where an individual
appears to be making unwelcome or
inappropriate or strange physical contact with
another.

30. Be sensitive to and ensure the accuracy of
the depiction of the clinical environment or
situation. For example, if the copy mentions a foot
examination, it would not be appropriate to show
an image of a foot where it looks like the rest of the
person is disrobed as you typically do not need to
remove all of your clothing for a foot exam. Think very
carefully and critically of each situation to ensure you
make good choices.

31. Itis important that the person appear to
be physically intact and not distorted by the
photograph in a manner that makes them appear to
be missing their limbs or other body parts.

32. Avoid use of images where the top of an
individual’s head is chopped off or any photo
with odd chopping or positioning of the
subjects. Sometimes the subject’s full head is
present in the image, but the top of their head ends
up getting cropped out once the image is placed and
cropped in the creative. Sometimes an adjustment
can fix this. Please alert the designer to the concern
and see what they can do. If it is not possible to use
a selected image within the intended medium (such
as a billboard or digital ad, etc.) without cropping the
person’s head, please work with the graphic designer
to place and crop the image to minimize the effects of
the cropping. If even with these efforts, the subject’s
head is looking too severely cropped or chopped off
at the top, it may be necessary to identify another
image that works better in the space.

33. Please avoid photos of infants and toddlers wearing
jewelry, as it is a choking hazard.

Please adhere to these guidelines at all times. If images do not

meet these guidelines, do not submit those photos to Amy Franco,
Debbie Millar, Carol Norris or others. If you have a question or feel an
exception may be needed, please discuss with Amy Franco, Debbie
Millar and/or Carol Norris as appropriate.
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Recognition Marketing

We cannot use a company’s logo or other trademarked or copyrighted material without a signed license agreement that

governs the use and if Princeton Health does execute an agreement all use must be in accordance with such agreement.

(In the event the organization doesn’t have a licensing agreement option, we would not be able to use the material without
permission from the company and following any requirements that organization provides for a permitted use.)

We can make a factual statement that is publicly verifiable about receiving a recognition (without use of any trademarked or
copyrighted material) in our internal communications. However, we should avoid this in any external communications.
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Brochures
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Slim Jim Brochures Main Template
4"x9”

Front Covers

Penn Medicine Penn Medicine

Princeton Medical Center Princeton Medical Center The logo is always at the top,

flushed left, in a clear area.

Center for

Materna I & Prl nceton The brochure title is also the name
NeWborn Ca re Rehabllltatlon of the department/program.

Nationally recognized maternity care provided
by an expert team of physicians and staff

Comprehensive Outpatient Rehabilitation Services
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Slim Jim Brochures Secondary Template

4" x 9"

Front Covers
Penn Medicine Penn Medicine
Princeton House Behavioral Health Princeton House Behavioral Health
Electroconvulsive Children &

Therapy (ECT) Adolescents s viatle on oo el ot

Princeton
Princeton Hamilton
North Brunswick
Inpatient Moorestown Coloration can change to complement
Outpatient o the photography. In doubt, use the
R A Penn Medicine Blue.

Intensive Outpatient
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Flyer Templates

Available templates listed below have the same style files as Princeton Health.

InDesign CS6 MS Word
¢ Princeton Health all styles plain style
e Princeton Health -Related all styles plain style
e Princeton Medical Center all styles plain style
¢ Princeton Medical Center -Related all styles plain style
e Princeton House Behavioral Health all styles plain style
* Princeton HomeCare all styles plain style
¢ Princeton Medicine Physicians all styles plain style
e Princeton Fitness & Wellness all styles plain style

* Princeton Medical Center Foundation

plain style
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Penn Medicine Princeton Health

Flyer Template Preview
8.5" x 11”

These flyer templates are available in InDesign CS6. The “Plain” style is available in Ms Word. There are four template styles
that can be modified according to the information, including adding new elements. Please follow the instructions on the file
regarding imagery and typography. Accent colors should match the photo chosen. All type sizes can be enlarged or reduced
to accommodate the information. Flyer templates have a .375” margin all around. Choose the master page style that contains
the logo configuration that best accommodate your needs.

Template Master Page “B-BLUE LOGO™: Template Master Page “REV-KO LOGO”:

23 Penn Medicine ¥y PennMedicine
@ Princeton Health @ Princeton Health

IMAGE AREA PLACEHOLDER IMAGE AREA PLACEHOLDER

THIS AREA'S HEIGHT CAN CHANGE AS NEEDED. THIS AREA'S HEIGHT CAN CHANGE AS NEEDED.
‘THE AREA BEHIND. LEAR S0 THE LOGO IS LEGIBLE. THE AREA BEHIND THE LOGO SHOULD BE CLEAR AND SIMPLE SO THE LOGO IS LEGIBLE.
IGON USE TEMPLATE. DEPENDING ON THE BACKGROUND COLORATION, USE THE BLUE LOGO TEMPLATE.

‘THE ACCENT COLOR FEATURED IN THIS DOCUMENT SHOULD THE ACCENT COLOR FEATURED IN THIS DOCUMENT SHOULD
BE CHANGED' THAT TO THE IMAGE SELECTED. BE CHANGED TO A COLOR THAT IS COMPLIMENTARY TO THE IMAGE SELECTED.

(h1) Headline, Type Size can be reduced (h1) Headline, Type Size can be reduced in InDesign
or enlarged as needed or enlarged as needed

Window > Pages

N (h4) Event Address Line 1 P (hd) Event Address Line 1
(h2) Day of the week (h2) Date Line Address Line 2 (h2) Day of the week (h2) Date Line Address Line 2.
Time Line Address Line 3 Time Line Adress Line 3 Drag and drop master pages

(hs) Subtitle (h5) Subtitle into the page area or over an

(body) Description of event. Jignatam aute (body) Description of event. Luptatur ehend: nis et ius eane aute

fugia conet rates volore natur si fugia conet ruptur: existing page
* (ulets) sam senihil escll es enduntotatia  bullets) sam senihl escl es enduntotatia
* (ullets) vene ped eumquiam quasim et am quam * bullets) vene ped eumquiam quasim et am quam X
 (bullets) eveleni magnihitis et quibus, ium esto mi, i  (bullets) eveleni magnihitis et quibus, ium esto mi, s [ |
aicend s modi wlor conperspit lts ntest Sdcendes st i acgenticm dolpta e o Pages =
paruptae. Vel int quo incte. latur vent etur rem eos volupta parupta, Vel It quoncem, Ktu s Ruptuca fpsaemusesrm i nars clpa pert vent eur emeosvolupa
spicipid et ut rehend psunt, sim a assimpor asst. Sdiciends dis modi tiurepr ovi <picpid et ut rehendi repr ronel
volor sendem que pa con perspit s natest paruptae. Vel int quo inctem. tatur e iluptusda ipsae imus earum ipicit volor sendem que pa con Prest pouptoe vl Hat "
pta spicipid et assit Iniae culpa pert vent Shur s eos volupta Spcl t, ut rehendl paunt, sima asipor sl
B-BLUE LOCO
(h6) RSVP by Date (h6) RSVP by Date
(h7 contact info) at 609.853.7167 o T@princetonhcs.org (h7 contact info) at 609.853.7167 or 727@princetonhcs.org.
RIV-K0 LOGO

PLAL-PLAIN

www.princetonhcs.org www.princetonhs.org MASTER
RI-BLUF 7
PAGES

] O | |

PAGE

Template Master Page “B2-BLUE 2" Template Master Page “PLAI-PLAIN": AREA

T8 Penn Medicine ) S
B brinceton ealth ¥y PennMedi
@ Princeton Health

(h1) Headline, Type Size can be reduced
or enlarged as needed

IMAGE AREA PLACEHOLDER

‘THIS AREA'S HEIGHT CAN CHANGE AS NEEDED. (h5) Subtitle

(body) Description of event, Luptatur ehendae. Amus nis et us perum essin

-1 - F - O =T

‘THE ACCENT COLOR FEATURED IN THIS DOCUMENT SHOULD

BE THAT IS C TO THE IMAGE SELECTED. * (bullets) sam senihil escil es enduntotatia CONSIDER USING IMAGES TO
 bulets) vene ped eumquiam quasim et am quam T T [Afagnindsprants - B) G i
 bullets) eveleni magnihits et quibus,ium esto mi, nis AREAS THAT WORK WITH THE »

* (bulets) sam senihil escil es enduntotatia COPY AND THE OVERALL DESIGN.

(h]) Head“nel Type Size can be reduced - bulets) vene ped eumquiam quasim et am quam

* oullets) eveleni magnihits et quibus, ium esto i, nis

or enlarged as needed h8)Subtte

Siciendes st quaspidis mod adigenihicim dolupta tureps sendem que uliis natest
2 Date L (h4) Event Address Line 1 parupta. Ve quoinctm. atur s lupsdapsaemuscam pic ereclpa pri vent et em eos volupta
(h2) Day of the week n2) Date Line Address Line 2 spicipid et, ut rehendi psunt, tiurepr
Time Line Ndreee Line 3 elor sendem avepacon prst ol o pruptoe
" Htatur resiluptusda s pta spicpid et
(h5) Subtitle assimpor assit.
(body) Description of event. tam it . i o . . . .
fugia conet rates volore (h6) RSVP STYLE can also be used as a call out style. Itatur res illuptusda ipsae imus earum ipicit intiaere b
culpa perit vent etur rem eos volupta spicipid et, ut rehendi psunt, sim a assimpor assit. This plaln Style is available
“ (bullets) sam senihil escil es enduntotatia B
 bullets) vene ped eumquiam quasim et am quam Vel ot quo e, s st e s o o in MS Word.
* (bullets) eveleni magnihits et quibus, ium esto mi, nis Utrehend) psunt d turepr
n perspit lltis e Itatur resiluptusda ipsae imus earum ipict intaere
Sdiciendes sit quaspidis modi adigenihicim dolupta tiurepr ovidige ntibus volor sendem que pa con perspit ullitis natest culpa perit vent eturrem eos volupta spicipid et, ut rehendi psunt, sim a assimpor assit.
paruptae. Vel int quo inctem rem os volupta
spicipid et, ut rehendi psunt, sim a assimpor assit. Sdiciendes sit idi di pr Vel int quo m(lem Itatur res. \Huplusda \psae \mus earum ipicit intiaere culpa perit vent etur rem eos volupta spicipid et,
volor sendem que pa con perspitul atur ipict ut rehendi o volor
intiaere culpa perit vent etur rem eos volupta spicipid et, ut rehendi psunt, sim a assimpor assit. sendem que pa con perspit ul'snatest paruptae. Vel nt quo inctem.Hatur res mupmsda Ipsae mus earum pici intiaere
culpa perit vent etur rem eos volupta spicipid et ut rehendi
(h6) RSVP by Date adigenihicim dolupta tiurepr ovidige ntibus volor sendem que pa con perspit ullitis natest paruptae. Vel int quo inctem.
tatur res illuptusda ips Ipa perit vent etur ipta spicipid et,

(h7 contact info) at 609.853.7167 or 727@princetonhcs.org.
assimpor assit.

www princetonhes.org www.princetonhcs.org
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Related Department/Program

Flyer Template Preview
8.5" x 11”

These flyer templates are available in InDesign CS6. The “Plain” style is available in Ms Word. There are four template styles
that can be modified according to the information, including adding new elements. Please follow the instructions on the file
regarding imagery and typography. Accent colors should match the photo chosen. All type sizes can be enlarged or reduced
to accommodate the information. Flyer templates have a .375” margin all around. Choose the master page style that contains
the logo configuration that best accommodate your needs.

Template Master Page “B-BLUE LOGO": Template Master Page “REV-KO LOGO™:

23 Penn Medicine
@ brincaton MedicalCenter

IMAGE AREA PLACEHOLDER

‘THIS AREA'S HEIGHT CAN CHANGE AS NEEDED.

THE AREA CLEAR THELOGO IS LEGIBLE.
IGON USE TEMPLATE.

‘THE ACCENT COLOR FEATURED IN THIS DOCUMENT SHOULD
BE CHANGED TO A COLOR THAT IS COMPLIMENTARY TO THE IMAGE SELECTED.

DEPARTMENT / PROGRAM NAME

(h1) Headline, Type Size can be reduced
or enlarged as needed

(ha) Event Address Line 1
Address Line 2
Address Line 3

(h2) Date Line

(h2) Day of the week Time Line

(h5) Subtitle

(body) Description of event. Luptatur ehend: et .
fugia conet ay ption rates volore

- (bullets) sam senihil escil es enduntotatia
 (bullets) vene ped eumquiam quasim et am quam
- (bullets) eveleni magnihits et quibus, ium esto mi, nis

modi con perspit ullts natest

paruptae. Vel int quo inctem. Itatur vent etur rem eos volupta

spicipid et, ut rehendi psunt, sim a assimpor assit Sdiciend idis modi turepr ovidi

volor sendem que pa con perspit ullts natest paruptae. Vel int quo inctem. Itatur res illuptusda ipsae imus earum ipicit
det, assi

(h6) RSVP by Date
(h7 contact info) at 609.853.7167 or ?2@princetonhcs.org,

‘www.princetonhcs.org

¥ PennMedicine

TS Princeton Medicl Center

IMAGE AREA PLACEHOLDER

THIS AREA'S HEIGHT CAN CHANGE AS NEEDED.

THE AREA BEHIND THE LOGO SHOULD BE CLEAR AND SIMPLE SO THE LOGO IS LEGIBLE.
DEPENDING ON THE BACKGROUND COLORATION, USE THE BLUE LOGO TEMPLATE.

THE ACCENT COLOR FEATURED IN THIS DOCUMENT SHOULD
BE CHANGED TO A COLOR THAT IS COMPLIMENTARY TO THE IMAGE SELECTED.

DEPARTMENT / PROGRAM NAME

(h1) Headline, Type Size can be reduced
or enlarged as needed

. (ha) Event Address Line 1
(h2) Day of the week (h2) Date Line Address Line 2
Time Line Address Line 3
(h5) Subtitle
(bocy) Description o event. Lup mus nis et us p ne lignatam aute
pore ruptur

 (bullets) sam senihil escil es enduntotatia
* (bullets) vene ped eumquiam quasim et am quam
 (bullets) eveleni magnihits et quibus, ium esto mi, nis

Sdiciendes idis modi adigenihicim dolupta que
paruptae. vl nt quoinctm.atur e upsda psae s arum i e ula prf vent eur e 5 vlupta
spicpid et ut rehendi p

o sendem e o prs s v sraptoe vl It

intiaere culpa peritvent etur rem eos volupta spicipid et, ut rehendi psunt,sim a assimpor assit.

(h6) RSVP by Date
(7 contact info) at 609.853.7167 or 7@princetonhcs.org.

www.princetonhcs.org

Template Master Page “B2-BLUE 2":

Template Master Page “PLAI-PLAIN":

Fazl Penn Medicine

Z¥' princeton Medical Center

IMAGE AREA PLACEHOLDER

‘THIS AREA'S HEIGHT CAN CHANGE AS NEEDED.

‘THE ACCENT COLOR FEATURED IN THIS DOCUMENT SHOULD.
TO A COLOR THAT TO THE IMAGE SELECTED.

DEPARTMENT / PROGRAM NAME

(h1) Headline, Type Size can be reduced
or enlarged as needed

(hd) Event Address Line 1

(h2) Day of the week (T'fz) DE“" Line Address Line 2
ime Line Address Line 3
(h5) Subtitle
(body) Descripton of event. Lup Amusnis et us Jignatam aut
rates volore
- (bullts) sam senihi escil es enduntotatia
- bullets vene ped eumguiam quasim et am quam
- bullts) eveleni magnihiti et quibus,ium esto mi,is
Slicendes it quaspidis modi adigenihicim dolupta turepr volor con perspituls natest

paruptae. Vel nt quo inctem.atur s luptusda psae ims earm it intiacreculpa perit vent etur e eos vlupta
SPICid et ut ehendi psunt, sim aassmpor asi. Sclciendes st o

volor sendem que tor ipicit
intiaere culpa perit vent etur rem eos volupta spicipid et, ut rehendi psunt, sim a assimpor assit

(h6) RSVP by Date
(h7 contactinfo at 609.853.7167 or 7@princetonhcs.org,

www.princetonhcs.org

¥~ PennMedicine

Princeton Medical Center

DEPARTMENT / PROGRAM NAME

(h1) Headline, Type Size can be reduced
or enlarged as needed

(h5) Subtitle

(body) Description of event, Luptatur ehendae. Amus nis et us peru essin
lignatam aute nobit

fugia conet que nia doluption rates volore nempore ruptur:
 (bullets) sam senihil escil es enduntotatia @ EEELEC e
 (bullets) vene ped eumquiam quasim et am quam T e

* bullets) eveleni magnihits et quibus,ium esto mi,nis AREAS THAT WORK WITH THE
 (bullets) sam senihil escil es enduntotatia COPY AND THE OVERALL DESIGN.
 (bullets) vene ped eumquiam quasim et am quam

 (bullets) eveleni magnihitis et quibus, ium esto mi, nis

(h5) Subtitle

Sdiciendes st quaspidis modi que ulis natest
paruptae. Vel nt quo nctem. atur s luptusda psae imus earm it ntaete culpa pert vent etur rem eos vlupta
spicipid et, ut rehendi psunt, sim a assimpor assit. Sdiciendes st quaspidis modi adigenihicim dolupta tiurepr ovidige ntibus
volor sendem que pa con perspit uliis natest paruptae.

Itatur res lluptusda ipsae imus earum ipict intiaere culpa perit vent etur rem eos volupta spicipid et, ut rehendi psunt, sim a
assimpor assi.

(h6) RSVP STYLE can also be used as a call out style. Itatur res illuptusda ipsae imus earum ipicit intiaere
culpa perit vent etur rem eos volupta spicipid et, ut rehendi psunt, sim a assimpor assit.

Velint quo nctm. tatrreslluptusca pae musearum pe et,
t assit. Sdiciendes sit tiurepr
on perspit ullt Itatur res illuptusda ipsae imus earum ipicit intiaere
Cipa pertvent et lupta spicipid et, ut assi
tatur s illuptusd; imus earum pe et,
ut assit. Sdiciendes sit tiurepr volor

con perspit ullt tatur res illuptusda ipsae imus earum ipicit intiaere:
culpa perit vent etur rem eos volupta spicipid et, um que pa con perspit uliis natest paruptae. Vel int quo inctem. Itatur res
luptusd: pe remet,

www.princetonhcs.org

| HOW TO [

Access master pages

Window > Pages

Drag and drop master pages
into the page area or over an
existing page.

[
o Pages

i fz |

peone]
B BLUE LOLO
RIV-KO LOGD

FLAI-PLAIN

MASTER
PAGES

RI-BLLE T

] |

PAGE
AREA

- - [ - (PE

dPsgmindSpraads 9. Gl

Only use unit/center/
program or service names
from the official list provided
by Marketing.

This plain style is available

in MS Word.
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Flyer Samples

Template Master Page “REV-KO LOGO”:

¥y PennMedicine

@ Princeton House Behavioral Health

IMAGE AREA PLACEHOLDER

THIS AREA'S HEIGHT CAN CHANGE AS NEEDED.

‘THE AREA BEHIND THE LOGO SHOULD BE CLEAR AND SIMPLE SO THE LOGO IS LEGIBLE.
DEPENDING ON THE BACKGROUND COLORATION, USE THE BLUE LOGO TEMPLATE.

‘THE ACCENT COLOR FEATURED IN THIS DOCUMENT SHOULD
BE CHANGED TO A COLOR THAT IS COMPLIMENTARY TO THE IMAGE SELECTED.

(h1) Headline, Type Size can be reduced
or enlarged as needed

(h2) Date Line (ha) Event Address Line 1

(h2) Day of the week o Address Line 2
Time Line Address Line 3
(h5) Subtitle
(body) Description of event et i

ption rates volore
* (bullets) sam senihil escil s enduntotatia

 (bullets) vene ped eumquiam quasim et am quam

* (bullets) eveleni magnihits et quibus, ium esto mi, nis

modi idige ntibus volor con perspit ulltis natest

paruptae. Vel Itatur vent etur rem eos volupta

Spicipid et, ut rehendi psunt, sim a assimpor assit Sdiciendes sit quaspidis modi fiurepr

volor I tatur ipicit
Ipa perit vent etur spicipid et, ut assit

(h6) RSVP by
(h7 contact info) at 609.853.7167 or 2?@princetonhcs.org,

‘www.princetonhouse.org

Template Master Page “BLUE-BLUE LOGO”:

20 Penn Medicine
"7 Princeton Medical Center

IMAGE AREA PLACEHOLDER

‘THIS AREA'S HEIGHT CAN CHANGE AS NEEDED.

THE AREA LEAR EGIBLE.
THE USE TEMPLATE.

‘THE ACCENT COLOR FEATURED IN THIS DOCUMENT SHOULD.
TO A COLOR THAT IS COI TO THE IMAGE SELECTED.

(h1) Headline, Type Size can be reduced
or enlarged as needed

. (ha) Event Address Line 1
(h2) Day of the week (T'fz) DE“" Line Address Line 2
ime Line Address Line 3
(h5) Subtitle
(body) Descripton of event. Lup nis etius Jignatam aut

ption rates volore
- (bullets)sam senihil escil es enduntotatia

 (bullets) vene ped eumquiam quasim et am quam

 (bullets) eveleni magnihits et quibus, ium esto mi, nis

Sdiciendes st quaspidis modi adigenihicim dolupta tiurepy con perspit ullts natest
paruptae. Vel int quo inctem. latur res luptusda pa p €0s volupta
spicipid et, ut rehendi psunt, sim a assimpor assit Sdiciendes st quaspidis modi o

volor sendem que it tur ipicit

intiaere culpa perit vent etur rem eos volupta spicipid et, ut rehendi psunt, sim a assimpor assit

(h6) RSVP by Date
(h7 contact info) at 609.853.7167 or 22@princetonhcs.org

‘www.princetonhcs.org

Example:

¥ PennMedicine

@ Princeton House Behavioral Health

Women's Program
Open House at Hamilton

Enjoy a personalized tour of the Women's Program
with a Princeton House therapist.

Join us at any time between: | 300 Clocktower Drive
Thursday 8am.to10am Sute 101
May 18, 2017 3pm.to5pm. Hamilton, NJ 08690
REFRESHMENTS!
GIFT FOR EVERY.
RSVP by May 16 ATTENDEE!
nzorochin@princetonhcs org, 609712.0737

full name, title, phone, adc landifyou
arrangements due to a disabilty i your RSVP.

www.princetonhouse.org

Example:

Eﬁ Penn Medicine

' Princeton Medical Center

Physician to Physician
Networking Event

EnoTerra
4484 Route 27
Kingston, NJ 08528

April 20,2016

Wednesday 530 to 8:30 p.m.

You are cordially invited to meet fellow members of the Medical Staff of
Princeton Medical Center while enjoying hors d'oeuvres and wine.

The Physician Relat 0and 8:30 pm. to meet area
by d exp: Jationshi
opportunity to get to know oth and bout their own
practice and expertise.

RSVP by April 11, 2016
to Physician Rel 167

www.princetonhcs.org

The reversed logo version
is over a clean and clear
area of the photo, which
was retouched in order to
accommodate the logo’s
visibility.

| HOW TO [N

Change the accent
color throught the file
in InDesign

Window > Color > Swatches

Double-click on the ‘accent
color’ swatch and input

the new color values. The
template files are setup to
change that color everywhere
it is used.

"
Swatches | |

B Regitration R ¢
[ raped

W e a@®
_ iBlek] 75N =) ]
B accen coier @m
W rers Bue cuve @m

[ [ ® O 8 8 -

The templates are meant to
be flexible and accommodate
any type of information.

Original elements can be
modified or eliminated, and
new elements can be added.
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Flyer Samples

Template Master Page “B2-BLUE 2":

Penn Medicine
Princeton Medical Center

IMAGE AREA PLACEHOLDER

‘THIS AREA'S HEIGHT CAN CHANGE AS NEEDED.

‘THE ACCENT COLOR FEATURED IN THIS DOCUMENT SHOULD.

or enlarged as needed

(h2) Date Line (ha) Event Address Line 1

THAT 0. ECTED.

(h1) Headline, Type Size can be reduced

(h7 contact info) at 609.853.7167 or 22@princetonhcs.org

(h2) Day of the week Time i Address Line 2
ime Line Address Line 3
(h5) Subtitle
(body) Description of event. et i
- (bullets)sam senihil escil es enduntotatia
* bullets) vene ped eumquiam quasim et am quam
- (bullets) eveleni magnihits et quibus, ium esto mi, nis
perspit uli natest
paruptae. Vel res illuptusda ips etur
spicipid et, ut rehendi psunt, i 5d dis mod o
volor sendem que tat
Ipa p rem eos , ut rehendi psunt, s assit.
(h6) RSVP by Date

‘www.princetonhcs.org

al
|\'

Example:

Penn Medicine
¥ Princeton Medical Center

PRINCETON COMMUNITY WELLNESS

Total Control’

A Pelvic Wellness Program for Women

731 Alexander Road, Suite 103
Princeton

Tuesdays &
Thursdays

July 12 - August 25
9:30- 10:45 a.m.

599 per person. Registration required.

Eperovid ut

plibus
eturiat ureicius exeratemn debit expelest ut des qui ut lam, unt excestint, omnis sum doluptas dit
landucipsam, Modit q darm, tent
stem endani ium experia

uram

rehenim idant, sunt omnitia por modites endend: i

Register:
www princetonhes.org/calendar
1.888.897.8979

Only use official approved names of
Units/Centers/Programs and Services.

1.25”

4PT

| NOTICE THAT... SR

For all master pages
“B2-BLUE 2”

The photo should be placed
1.25” from the top edge of
the paper.

| NOTICE THAT... I

For any ‘-related’ flyer

There should be a space
of 4 PT between the blue
bar that houses the Dept/
Program Name and the
bottom edge of the photo.
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Poster Templates
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Penn Medicine Princeton Health

Poster Template Preview
22" x 28”

Poster templates are available in InDesign CS6. Please follow the instructions on the file regarding imagery and typography.
Accent colors should match the photo chosen. All type sizes can be enlarged or reduced to accommodate the information.

Template: Example:

I3 Penn Medicine
B princeton Medical Center Penn MechClne

Princeton Health
IMAGE AREA
THIS AREA'S HEIGHT CAN CHANGE AS NEEDED.
THE AREA BEHIND THE LEAR AND SIMPLE SO LEGIBLE.

THE BACKGROUND, HTOTHE VERSION OF THE LOGO FOR CLEAR LEGIBILITY.
PAGE TEMPLATES ARE AVAILABLE WITH FOR BOTH LOGO COLOR OPTIONS (B, REV).

‘THE ACCENT COLOR FEATURED IN THE TYPE SHOULD BE COMPLIMENTARY TO THE IMAGE SELECTED.

(h1) Myriad Pro Light, all type
sizes can be reduced or enlarged
as needed

(h3) Date Line

(h3) Day of the week Time Line

(h5) You are cordially invited If this type of information exists.

(body) Description of event. Luptatur ehendae. Amus nis et ius perum essin re ea ne magni
consectates ea alignatam aute natur si solecaborrum nobit fugia conet que nia doluption rates
volore nempore ruptur:

« (bullets) sam senihil escil es enduntotatia . .
- (bullets) vene ped eumquiam quasim et am quam
« (bullets) eveleni magnihitis et quibus, ium esto mi, nis y rl a rO | g a

/

Sdiciendes sit quaspidis modi adigenihicim dolupta tiurepr ovidige ntibus volor sendem que pa
con perspit ullitis natest paruptae. Vel int quo inctem. Itatur res illuptusda ipsae imus earum ipicit

intiaere culpa perit vent etur rem eos volupta spicipid et, ut rehendi psunt, sim a assimpor assit. type Sizes ca n be red uced

(h6) RSVP by Date
(h7 contact info) at 609.853.7167 or physicianrelations@princetonhcs.org.

S— or enlarged as needed

Sdiciendes sit quaspidis modi adigenihicim dolupta tiurepr ovidige
ntibus volor sendem que pa con perspit ullitis natest paruptae. Vel int
quo inctem. Itatur res illuptusda ipsae imus earum ipicit intiaere culpa
A, PennMedicine perit vent etur rem eos volupta spicipid et, ut rehendi psunt, sim a
assimpor assit. Sdiciendes sit quaspid illuptusda ipsae imus earum etur

IMAGE AREA rem spicipid et, ut rehendi psunt, sim a assimpor assit.

THIS AREA'S HEIGHT CAN CHANGE AS NEEDED.

intiaere culpa perit vent

‘THE AREA BEHIND THE LOGO SHOULD BE CLEAR AND SIMPLE SO THE LOGO IS LEGIBLE.
DEPENDING ON THE BACKGROUND, SWITCH TO THE S|
PAGE TEMPLATES ARE AVAILABLE WITH FOR BOTH LOGO COLOR OPTIONS (B, REV).

‘THE ACCENT COLOR FEATURED IN THE TYPE SHOULD BE COMPLIMENTARY TO THE IMAGE SELECTED.
PRINTCODE

(h1) Myriad Pro Light, all type
sizes can be reduced or enlarged
as needed

(h4) Address Line 1

(h3) Day of the week “?3} Date Line Add Line 2
Time Line P N

pdresstine s The templates are meant to
(h5) You are cordially invited If this type of information exists. be flexible.
(body) Description of event. Luptatur ehendae. Amus nis et ius perum essin re ea ne magni

tate i te Ite tur si sole b bit fugi t dolupti te e H

\c,z‘nos:naere“s;a’:r\g:lauim aute natur si solecaborrum nobit fugia conet que nia doluption rates Orlglnal elements can be
 (bullets) sam senihil escil es enduntotatia modified or eliminated, and
« (bullets) vene ped eumquiam quasim et am quam ’
- bullets) eveleni magrihii et quibus, um esto m,nis new elements can be added.

Sdiciendes sit quaspidis modi adigenihicim dolupta tiurepr ovidige ntibus volor sendem que pa
con perspit ulliis natest paruptae. Vel int quo inctem. Itatur res illuptusda ipsae imus earum ipicit
intiaere culpa perit vent etur rem eos volupta spicipid et, ut rehendi psunt, sim a assimpor assit.

(h6) RSVP by Date
(h7 contact info) at 609.853.7167 or physicianrelations@princetonhcs.org.

wwwprincetonhcs.org
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Penn Medicine Princeton Medical Center

Poster Template Preview
22" x 28”

Poster templates are available in InDesign CS6. Please follow the instructions on the file regarding imagery and typography.
Accent colors should match the photo chosen. All type sizes can be enlarged or reduced to accommodate the information.

Template: Example:

Z9 Penn Medicine Ks:
B princeton Medical Center PCl’ln MCdlClnC

Princeton Medical Center
THIS AREA'S HEIGHT CAN CHANGE AS NEEDED.
THE AREA BEHIND THE LEAR AND SIMPLE SO LEGIBLE.

THE BACKGROUND, HTOTHE VERSION OF THE LOGO FOR CLEAR LEGIBILITY.
PAGE TEMPLATES ARE AVAILABLE WITH FOR BOTH LOGO COLOR OPTIONS (B, REV).

‘THE ACCENT COLOR FEATURED IN THE TYPE SHOULD BE COMPLIMENTARY TO THE IMAGE SELECTED.

(h1) Myriad Pro Light, all type
sizes can be reduced or enlarged )

as needed
(h1) Myriad Pro Light,

(h4) Addr
Addres
Addres:

all type sizes can be reduced

(body) Description of event. Luptatur ehendae. Amus nis et ius perum essin re ea ne magni

(h3) Date Line

(h3) Day of the week Time Line

s Line 3

consectates ea alignatam aute natur si solecaborrum nobit fugia conet que nia doluption rates

volore nempore ruptur:

« (bullets) sam senihil escil es enduntotatia r n | r n

 (bullets) vene ped eumquiam quasim et am quam

« (bullets) eveleni magnihitis et quibus, ium esto mi, nis

Sdiciendes sit quaspidis modi adigenihicim dolupta tiurepr ovidige ntibus volor sendem que pa

e B bt vent bt v 262 gt St 1 o e peot i & smpor st Sdiciendes sit quaspidis modi adigenihicim dolupta tiurepr ovidige
(h6) RSVP by Date ntibus volor sendem que pa con perspit ullitis natest paruptae. Vel int
(h7 contact info) at 609.853.7167 or physicianrelations@princetonhcs.org. . . . . o e .
quo inctem. Itatur res illuptusda ipsae imus earum ipicit intiaere culpa
s princetonhes.org perit vent etur rem eos volupta spicipid et, ut rehendi psunt, sim a
assimpor assit.

Sdiciendes sit quaspidis modi adigenihicim dolupta tiurepr ovidige
ntibus volor sendem que pa con perspit ullitis natest paruptae. Vel int
quo inctem. Itatur res illuptusda ipsae imus earum ipicit intiaere culpa

v PennMedicine

@’ Princeton Medical Center perit vent etur rem eos volupta spicipid et, a assimpor assit. Sdiciendes
sit quaspid illuptusda ipsae imus earum ipicit intiaere culpa perit vent
IMAGE AREA etur rem eos volupta spicipid et, ut rehendi psunt, sim a assimpor assit.
THIS AREN'S HEIGHT CAN CHANGE AS NEEDED
THE AREA BEHIND THE LOGO SHOULD BE CLEAR AND SIMPLE SOTHE LOGO IS LEGIBLE
EARLEGIBILITY
ABLEWITH FOR BOTH LOGO COLOR OPTI REV). www.princetonhcs.org

‘THE ACCENT COLOR FEATURED IN THE TYPE SHOULD BE COMPLIMENTARY TO THE IMAGE SELECTED.
PRINTCODE

(h1) Myriad Pro Light, all type
sizes can be reduced or enlarged
as needed

) (h4) Add
(h3) Day of the week | (N3 DateLine | 4
Time Line A R N
Address Line 3
(h3) Ve dially invited f ths type of i fon exists.

(body) Description of event. Luptatur ehendae. Amus s et ius perum essin re ea ne magni
consectates ea alignatam aute natur si solecaborrum nobit fugia conet que nia doluption rates
volore nempore ruptur:

 (bullets) sam senihil escil es enduntotatia

 (bullets) vene ped eumquiam quasim et am quam

 (bullets) eveleni magnihitis et quibus, ium esto mi, nis

Sdiciendes sit quaspidis modi adigenihicim dolupta tiurepr ovidige ntibus volor sendem que pa
con perspit ulliis natest paruptae. Vel int quo inctem. Itatur res illuptusda ipsae imus earum ipicit
intiaere culpa perit vent etur rem eos volupta spicipid et, ut rehendi psunt, sim a assimpor assit.

(h6) RSVP by Date
(h7 contact info) at 609.853.7167 or physicianrelations@princetonhcs.org.

wwwprincetonhcs.org
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Penn Medicine Princeton Medical Center -Related

Poster Template Preview
22" x 28"

Poster templates are available in InDesign CS6. Please follow the instructions on the file regarding imagery and typography.
Accent colors should match the photo chosen. All type sizes can be enlarged or reduced to accommodate the information.

Template: Example:

Z9 Penn Medicine Pt
B princeton Medical Center ‘Penn-MedICHle

r;ng:eton Medical Cente?_r f

’

IMAGE AREA

‘THIS AREA'S HEIGHT CAN CHANGE AS NEEDED.

‘THE AREA BEHIND THE LOGO SHOULD BE CLEAR AND SIMPLE SO THE LOGO IS LEGIBLE.

TOTHE THE LOGO FOR CLEAR LEGIBILITY.
PAGE TEMPLATES ARE AVAIL (B, REV).
THE THETYPE COMPLIMENTARY TO THE IMAGE SELECTED.

NAME OF DEPARTMENT OR PROGRAM

(h1) Myriad Pro Light, all type sizes can
be reduced or enlarged as needed

(h4) Address Line 1
Address Line 2
Address Line 3

(h3) Date Line

(h3) Day of the week Time Line

PRINCETON COMMUNITY WELLNESS

(h5) You are cordially invited If this type of information exists.

(body) Description of event. Luptatur ehendae. Amus nis et ius perum essin re ea ne magni '\
consectates ea alignatam aute natur si solecaborrum nobit fugia conet que nia doluption rates . . \/
volore nempore ruptur:

rirp (h1) Myria d Pro L] g Nt

- (bullets) vene ped eumauiam quasim et am quam !

 (bullets) eveleni magniitis et quibus, ium esto mi, nis .
Sdiciendes sit quaspidis modi adigenihicim dolupta tiurepr ovidige ntibus volor sendem que pa a ty p e S |Ze S Ca n e re u Ce

con perspit ullitis natest paruptae. Vel int quo inctem. Itatur res illuptusda ipsae imus earum ipicit
intiaere culpa perit vent etur rem eos volupta spicipid et, ut rehendi psunt, sim a assimpor assit.

or enlarged as needed

(h7 contact info) at 609.853.7167 or physicianrelations@princetonhcs.org.

o princetonhesorg . (h4) Address Line 1
(h3) Day of the (h3) Date Line Address Line 2

e week Time Line Address Line 3

(h5) You are cordially invited If this type of information exists. If not, there is not need
to have this style.

(body) Description of event. Luptatur ehendae. Amus nis et ius perum essin re ea ne
magni consectates ea alignatam aute natur si solecaborrum nobit fugia conet que nia
doluption rates volore nempore ruptur:

@’ Princeton Medical Center
« (bullets) sam senihil escil es enduntotatia

« (bullets) vene ped eumquiam quasim et am quam
IMAGE AREA « (bullets) eveleni magnihitis et quibus, ium esto mi, nis

EIGHT CAN

(h6) RSVP by Date
(h7 contact info) at 609.853.7167 or physicianrelations@princetonhcs.org.

PRINTCODE

NAME OF DEPARTMENT OR PROGRAM

(h1) Myriad Pro Light, all type sizes can
be reduced or enlarged as needed

(h4) Address Line 1
Address Line 2
Address Line 3

(h3) Date Line

(h3) Day of the week Time Line

(h5) You are cordially invited If this type of information exists.

10PT

(body) Description of event. Luptatur ehendae. Amus nis et ius perum essin re ea ne magni
consectates ea alignatam aute natur si solecaborrum nobit fugia conet que nia doluption rates

volore nempore ruptur:
« (bullets) sam senihil escil es enduntotatia
NCETON C( noTicE THAT..

« (bullets) eveleni magnihitis et quibus, ium esto mi, nis
For any PMC-related poster

Sdiciendes sit quaspidis modi adigenihicim dolupta tiurepr ovidige ntibus volor sendem que pa
con perspit ullitis natest paruptae. Vel int quo inctem. Itatur res illuptusda ipsae imus earum ipicit
intiaere culpa perit vent etur rem eos volupta spicipid et, ut rehendi psunt, sim a assimpor assit.

(h6) RSVP by Date _ _ There should be a space of 10 PT between the
(h7 contact info) at 609.853.7167 or physicianrelations@princetonhcs.org. que bar that hOUSBS the Dept/Program Name
and the bottom edge of the photo.

www.princetonhes.org
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Power Point Templates

Available templates listed below have the same style files as Princeton Health.

* Princeton Health

¢ Princeton Health -Related

¢ Princeton HealthCare Partners

¢ Princeton House Behavioral Health

¢ Princeton Medical Center

¢ Princeton Medical Center -Related

¢ Princeton Medical Center Foundation

¢ Princeton Medicine Physicians
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Penn Medicine Princeton Health
Power Point Template Preview Al temlates are similar

(Widescreen) 13.3” x 7.5 and only vary the logo.

Slide style “Title Slide":

E@H Penn Medicine

Princeton Health

UNIT / CENTER / PROGRAM OR SERVICE NAME - DELETE IF NONE On!y use OfﬁCiaI approved names ?f
Title of Presentation Units/Centers/Programs and Services.

Month XX, 2021
Apply a slide layout

View menu > Normal

In Normal View, in the thumbnail pane on the left, click the slide that you
Slide style “Section Divider”: want to apply a layout to.

Home tab > Layout

Select the layout that you want.

Insert a new slide or drag and drop the slide style over an existing slide.

[ ~| Lagout .J

Penn Medicine Template 2009

Section Divider Title

Title Slide Title and Content Section Divider Twe Content Comparison

Title Only Blank Closing Stide

Slide style “Closing Slide":

Penn Medicine

Princeton Health

_ —




Penn Medicine Princeton Health :: BRANDING GUIDELINES November 3, 2022 :: page 58

Penn Medicine Princeton Health

Power Point Template Preview
(Widescreen) 13.3” x 7.5”

Slide style “Title and Content”: Slide style “Two Content”:
Click to add title Click to add title
» Click to add text » Click to add text » Click to add text
» To take out the red, bullet arrows, select your copy and clock on the ‘bullets’ option under To take out the red, bullet arrows, select your

Shape Format. copy and clock on the ‘bullets’ option under

Shape Format.

Iﬁ Penn Medicine %\ E’Cnnhﬁ[c‘(ticin\'
Slide style “Title Only”: Slide style “Comparison”:
Click to add Title Click to add Title
Click to add text Click to add text
» Click to add text » Click to add text

% PennMedicine %\ PennMedicine
Y Princeton Health ?Y' princeton Health

Slide style “Blank”:

% PennMedicine
¥ Princeton Health
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eblast Templates

Available templates listed below have the same styles as Princeton Health.
Eblast campaigns are sent through Constant Contact.

PM Princeton Health: PM Princeton Medical Center:
¢ PM Princeton Health °* PM PMC
° PM PH-related * PM PMC-related
* PM PH News Release * PMC Center for Eating Disorders
* PM PH-Employee Express ¢ PM Physician E Memo
* PM PMC Doctors Day
PM Princeton HealthCare Partners, CIN: * PM PMC PhysRel Working Together Finding Solutions
* PM PHCP_CIN * PM PMC Practice Managers Networking Event

* PM PMC-Physician to Physician Event
PM Princeton Medicine Physicians:
* PM PMPhysicians

PM Princeton Medical t ity Well :
« PM PMPhysicians Physician Profile rinceton Medical Center Community Wellness

* PM PMC-CW

PM Princeton House Behavioral Health:
e PM PHBH
* PM PHBH Professional Workshop Series
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Penn Medicine Princeton Health
eblast Template Preview

Constant Contact

Template name: PMC -related

s AikES. I IS, T S0%

vy PennMedicine

‘W Princeton Medical Center

Only use unit/center/program or
service names from the official
DEPARTMENT OR PROGRAM NAME list provided by Marketing.

Delete this section if not
applicable.

DELETE IF NO IMAGE IS FEATURED

Ao MAIN IMAGE PLACEHOLDER

1280 px wide x 600 px high HOW TO

Delete a section in Constant Contact

Click on the area you want to delete.
Headline, Arial, 28, color #011f5b A menu with show up. Choose the gear icon.

Sub-headline. Delete if not needed. Arial, 18pt, ltalic, color #243558 Another menu will show up. Choose the trash can.

Lorem ipsum dolor sit amet, soleat accusamus el pro, eos an dicta officiis susciplantur, et
dictas scaevola interesset nam. Augue tibigue ne vix, mel erant adipiscing an, eos te
impetus parseculi libaravisse. Vis al vivendum interpretans. Viderer postulant vix no, velil
prompta sum el

f PROGRAM NAME

Subtitle, Arial, 18, Bold, #011f5b

Lorem ipsum dolor sit amet, soleat accusamus ei pro, 8os an dicta officiis suscipiantur, et
dictas scaevola inleressel nam. Augue libique ne vix, mel erant adipiscing an, eos le
impetus perseculi liberavisse. Vis at vivendum interpretaris, Viderer postulant vix no, velit

prompta eu et iTE IF NO IMAGE IS FEATURED

Follow us:

000 O

?\F Penn Medicine
Princeton Medical Center

Onea Plainsbeen Road, Plainsbor, NI 08536

1,888 742 7406 | www princetonhcs.org
YES. | would like to recohve ather health-related informatian from Penn Mediing Princeton Health and its units
NOTICE OF USE POLICY

£ 2020 Prenn Madicine Princaton Hialth
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eblast Samples

Template name: PM Princeton Health Template name: PM Princeton Health

e Rostiems vwog this meiadon?

Penn Mex

Pr n Health

Penn Medicine Princeton Health News
FOR IMMEDIATE RELEASE

DATE: January 4, 2021

MEDIACONTACT.  Andy Williams, 605-421-3389 (mobile)
i ynenn edy

Penn Medicine Princeton Health Develops
Garden to Honor Healthcare Heroes

PLAINSBORO, N.J. — Penn Madcne Prncaton
Health has created a Healthcare Heroes Garden 1o

Allergies are Nothing to Sneeze at
This Winter

When spring rofls around. the sneezing, wheezing and runny nose
and eyes that signal the start of “allergy season” are something many
people comea to expect. What may be less obvious is the onset of

recognize ihe challenges of 2020 and show
gratitude to tha medical staff members and
employees whe helped our community through # all

Thie garden will be in full bisom this speing on o
Princeton Medical Center (PMC) campus, just outside the Schreyer Education Center.
Prasident and CEQ Barry 5. Rabner sald the Herces Garden Is dedicated to evaryone

winler allergies, which can involve the same symploms but different whe was part of Princelon Health through the COVID-19 panderic
triggers.

“Thet kast ten months challenged ws in ways that none of us ever imagined,” kr. Rabner
e o N “Peophe usualy think of polien, grass, xdls, and outdoor mold — the said. “The good news is thal we have proven ourselves 1o be stronger than COVID and

that

o

n dagication, courage, hard work, flaxibilty, creativity and optimism, wa have taken
il care of our patients and sach other”

] outdoor Sprng, summer, and allergens — as the only culprits whean it
y comes 1o allergies,” says Kathryn Edwards, MD. board cortifed in
| aFergy and immunology. “The realty is that indoor allergens are also a
concem, but since we ara not closad in our homes as much in the nicer
weather. wa may not exhibit noticeabie symploms untl winter arives,
we clorse the windows and L o

The gardan spat is a prime location betwaen the Education Center, tha Healing Garden,
and the Edward & Marse Matihews Cenber for Cancer Care. Las! summer, a3 the first
wave of COVID-19 was winding down, Mr, Rabnar suggasted developing the space to
recognize the stalf and medical staff,

e hegl.”

A Medical Evaluation is Important

Funding t6 davalop the garden came from a baquast by the estate of the Late David |,
It symploms — including sneozing, stuffy or runny nose, Bchy eyes andior throat or ears,

Scofl, MD, and his wile, Gail Shapiro-Scoll
of & dry cough — last more than a week of two, and you are usually plagued by winter

allargies, seeing a coctor is the important first step whan it comes to diagnosis and
treatment, accarding to Dr, Edwards. “You wan! b begin by debermining whether whal you
afe axpeniancing is allargies, a cold, or something more serious, such as the

flu or COVID-19, Since: the symptoms of all of these can bo similar. a modical diagnosis is

Dr. Scotl was: a takented anesthesiologist who helped start the pediatric &

esthesiclogy
practice at Princaton Health, Mr. Rabner said, and Mrs. Shapiro-Scoll was a retired

har who volunteered more than 1,400 hours 10 serve the: ho:
The bequest was made afler Mrs. Shagiro-Scolt's death in March 2020. The Scotts’ gitt

[

al and our patients

needed.” will also banafit @ naw Patient Suppart Fund a1 tha Matthews. Center for Cancer Cara.
Watch for these symptoms: Mr. Rabner said the Heroes Garden ks iMended 1o offer & piaca for reflection and
Sneezing contemplation. The garden features birch troas and other plants, banchas. tables, and
Stuffy or runny nose chairs. One primary feature is a three-panel, melal wal direclly outside the Education
Itchy eyes andfor throat or ears Conter docs

Dry cough

The lefi-hand panel displays a quode froam Mother Teresa: A fife nod iived for athers is nol 8
lifip.

IMPORTANT NOTE:

Tha right-hand pane! acknowedgas tha donars

Tha center panel is inscrided wilh the message
The most commaon winter allergens include dist mites, pet dander and mokd. In some
cases, these allorgens can be reduced enough 1o contrel symploms by frequently washing i recogniion of our xlreardingry plySieas aid emplyees for hir cowags,

bedding and clothing, vacuuming floors and upholatersd fumiture, dusting, using an air profassionallsm, unwavering commiment and compassion during the 2020.21 COVID- 18
purifier, reducing maoisture with a dehumiddier in the basement and by repaining any water pavidermic. Our commmily wil forever be grateful for your hevoic efforts

laaks, and using an exhaust fan in the bathroom,

Whan these changes are not enough, aver-the-counter allergy medicalions or About Penn Medicine Princeton Health
prescription-strength nasal sprays, which nelp relieve inflamemation and symptoms like a Porn Madicing Pri
unny nese, may be endugh e manage the condition. For chronic allgy symploms,
allargy shots may be the answer, since they aBow your body 10 build up immunity to the
allergans over b,

1on Health is one of the most comprehensive healthcare systems in
New Jersey, providing acute care F h Princeton Medical Center,
behavicral haalthcare through Princeton House Bahavioral Health; in-noma nursing,
rehabilitation and hospice ca

ital services thro

; primary and specialty care through Princeton Medicing

Phiysicians; ambulatory surgery and wellness sarvices. For mane information, visit
To find a physician afiated with Penn Madicine Princatan Health, call 1.888.742 7496, or v princatanhcs org. Princeton Health is part of th University of Pennsyhvania Health

visit woww princetonhcs.orgidireciony. Syslem (UPHS). which, logether with the University of Pennsylvania’s Raymond and Ruth
Pareiman School of Madicine. forms Penn Madicine, cne of the world's leading academic
medical centers, dedicated to the related missions of m
Folaw us: resaarch and axcellence in patient care

00006 O
%) Poanedicine 000 o

One Plsnsbroro Rosd, Plaesibon, M) 08536

1488942 1488 | wuew pelncatonbes ora % PennMedicine
Princeton Health

O Plensboon Rosd, Plarston, M) 08526

ail education, biomedical

YEB. | woukd e 10 ocesvis ol Pesarth-retatesd nlormmaabion from Ponn Wedscirs Prncelcn Heakh and its urts

BOTICE OF USE POUCY 1AEETEL T4 | werwerincetenlen.on

£2021 Pann Meona Prinoston Haalth

YES, 1 wisicl om0 rmcenn olhor Paadth-mésted information from Poen Madicine Princaton Heath and its

SOTICE OF USE POLIC

2 Prenin Mesicns Princstin Hslth
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Promotional Items & Special Uses

Promotional Items & Special Uses 62
Items with No Graphic Elements 63
Premium ltems 64
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Items with No Graphic Elements

The examples below apply to all logos from Princeton Health and its units, departments or programs.

For instances where there is room to separate the logo from the unit/center/program or service name, but there is no need or
desire for additional graphic elements (photo, illustrations, etc), the following rules apply:

@ Penn Medicine If the logo is being used as the title of the
Princeton Medical Center Foundation . ) . ) -
piece, it can be shifted from its normal position
(top/left).

Use blocks of color to create interest,
but keep it simple.
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Premium Iltems

The examples below apply to all logos from Princeton Health and its Units/Centers/Programs and Services.

When branding a premium item, make sure you have the following elements, in order of priority:

1 2 3

The logo prominently The unit/center/program or service The contact information (phone number
displayed. name set in Myriad Semibold, upper and website) set in Myriad Semibold,
and lower case, away from the logo upper and lower case, away from the
or on another imprint location. logo or on another imprint location.
Examples:

v

- Name of Unit/Center/
Penn Medicine Program or Service
Princeton Medical Center
1.888.742.7496
www.princetonhcs.org

For items that have options of
different imprint locations, separate
. . the logo and the unit/center/program
side 1 side 2 or service name by printing them in
different imprint locations.

. . location, position the Name of the
Princeton Medical Center Unit/Center/Program or Service as far
away from the logo as possible.

@ Penn Me d]_Clne For items that only have one imprint

Name of Unit/Center/Program or Service
609.785.5870 - www.princetonhcs.org

Choose colored items
that match the official
Penn Medicine colors
with a preference to the
PMS 288 blue.
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Premium Iltems

The examples below apply to all logos from Princeton Health and its Units/Centers/Programs and Services.

Name of(it/Center/ X Penn Medicine
Program or Service @l Princeton Medical Center
28 Penn Medicine Name of Unit/Center/
yﬂ Program or Service

rinceton Medical Center

DO NOT have the unit/center/program or service J DO have the logo prominentaly displayed.
name larger or in a position of more prominence
than the logo.

DO choose items should have a minimum
imprint area where the logo is legible.

DO NOT choose items that have a small
= imprint area.

PennMedicine >

4 Princeton Medical Center

< @ Penn Medicine
. Princatan Meadical Cantar DO NOT let the |Ogo or any other information
‘turn’ on items that have a barrel shape.

) Name of Unit/Center/Program or Service

T——  1.888.742.7496 www.princetonhcs.org The goalis o create as much distance
y as possible from the logo and any other

information.
g Penn Medicine . . .
T — Princeton Medical Center DO size the logo and other information so
they are visible within each side.
——— Name of Unit/Center/Program or Service

T— 1.888.742.7496 www.princetonhcs.org
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Annual Holidays / Recognition Dates

Annual Holiday Messages from the CEO

Holidays for which CEO will send a message to staff:

Martin Luther King Day Hospital Week Independence Day Hanukkah
Doctors' Day Memorial Day Labor Day Christmas
Volunteer Week Pride Month Veterans Day Kwanzaa
National Nurses Day Juneteenth Thanksgiving

Recognition Dates Internal/External

The following holidays will be recognized on the main Princeton Health social media accounts, and with internal celebrations
and/or messaging by the Princeton Health Diversity Inclusion and Equity Specialist (Kyle Bonner).

January: MLK Day of Service

February: Black History Month

March: Women'’s History Month

April: Celebrate Diversity Month; Health Equity Week
May: Asian Pacific American Heritage Month

June: Pride Month

July/August: Nothing of note to be recognized

September: Hispanic American Heritage Month

October: National Disability Employment Awareness Month
November: Native American Heritage Month

December: World Aids Day; Universal Human Rights Month; Diwali; Religious Holidays (Hanukah, Christmas, Kwanzaa)
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Provider Marketing

Provider Marketing 67
Lab Coats for Physicians and Allied Health Professionals
EMPLOYED AND LEASED BY PRINCETON HEALTH 68

Lab Coats for Physicians and Allied Health Professionals NOT
EMPLOYED, ARE CONTRACTED BY OR WHO HAVE AN
AFFILIATION AGREEMENT WITH PENN MEDICINE 69

Logo Usage for Physicians 70
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Lab Coats for Physicians and Allied Health Professionals
EMPLOYED AND LEASED BY PRINCETON HEALTH

Lab coats are an important part of maintaining the brand throughout the health system. It is also an important requirement
for compliance and licenses.

Lab coats for physicians and allied health professionals employed and leased by Princeton Health will have the Penn
Medicine logo with the Princeton Health Lockup. The name of the department will be in Myriad Semi-Bold, all capital letters,
red, and the distance shown in the drawing below.

Penn Medicine USE BRADED STYLE FOR:

. Physicians and allied health
Princeton Health professionals employed and
Distance = height of cap P in Penn Medicine

leased by Princeton Health
ORTHOPAEDIC SURGERY

E Penn Medicine

@ Princeton Health
ORTHOPAEDIC SURGERY

| All copies of final art must be obtained from Marketing before any production to ensure proper fonts, size and spacing.
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Lab Coats for Physicians and Allied Health Professionals
NOT EMPLOYED, ARE CONTRACTED BY OR WHO HAVE AN
AFFILIATION AGREEMENT WITH PENN MEDICINE

Lab coats are an important part of maintaining the brand throughout the health system. It is also an important requirement

for compliance and licenses.

Physicians and allied health professionals not employed, are contracted by or who have an affiliation agreement with Penn
Medicine will have the words “Medical Staff” as shown in red Myriad Semi-Bold, with the name “Penn Medicine Princeton
Health” in navy blue, upper and lower case, shown in the drawing below.

USE UNBRANDED STYLE FOR:

. Physicians contracted with
M e d | C a I St a ff Penn Medicine Princeton Health
Distance = héigt\t of cap P i? Penn Medicine o )
Penn Medicine Princeton Health Physicians and allied health

professionals not employed by
Princeton Health

Physicians with affiliation
agreement with Penn Medicine
(i.e. Penn Specialty Network)

Medical Staff

I Penn Medicine Princeton Health

All copies of final art must be obtained from Marketing before any production to ensure proper fonts, size and spacing.
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Logo Usage for Physicians

FOR MEMBERS OF THE MEDICAL STAFF OF PENN MEDICINE PRINCETON HEALTH

Can | use the Penn Medicine Princeton Health Logo?

Physicians & Allied Physicians Physicians & Physicians with Residents
Health Professionals | contracted with Allied Health affiliation agreement
Employed and Penn Medicine Professionals with Penn Medicine
Leased by Princeton Not Employed by (i.e. Penn Specialty
Can | use the logos in: Princeton Health Health Princeton Health Network)
‘ YES YES
Signage Coordinate with NO NO Affiliation logo per NO
Marketing as needed. contract terms.
Personal, Business or Practice
Web Sites, Social Media Pages, *
Accounts or Sites (such as IN WRITING
Facebook, Twitter, Instagram, A hyperlink can point to www.princetonhcs.org.
YouTube, etc.)
YES
Letterhead, Business or Use official materials. YES
Appointment Cards Do not create own NO NO Affiliation logo per NO
custom versions of contract terms.
these materials.
Official wearable items such Alodo is not itted. but NO d desi i ithout th
; ogo is not permitted, but an approved design option without the
aslab coats or uniforms YES shield logo may be used. Contact Princeton Health Marketing & Public NO
Affairs Department to obtain this design option.
YES
Brochures, Publications, All materials must be YES
Guides, Fll.ers and any type approved by Princeton NO NO Affiliation logo per NO
of marketing material Health Marketing & Public contract terms
Affairs Department prior ’
to printing and use.
CVs, Resumes, Bios, Letters of .
Recommendation, Presentations, IN WRITING
Training/Classroom Materials, etc.
Advertising IN WRITING*/ YES FOR SOME AFFILIATIONS Affiliation logo per contract terms.

Photos of Facility with Branding YES
All materials must be approved by Princeton Health Marketing & Public Affairs Department prior to printing and use.

*IN WRITING:

All uses of logo and reference to Penn Medicine in writing must be approved by Princeton Health marketing prior No other uses of the Penn Medicine

to printing and use. Physicians can use the following language in writing and verbally: brand names, logos or shield are

Member of the Medical Staff of Penn Medicine Princeton Health permitted.

When used in writing, the font, size and color of its use must be the same as used in the surrounding text. Only . . . o

physicians and allied health professionals who are employed by Penn Medicine Princeton Health can use Penn Direct questlor?s to Pr’"ce.ton . =)

Medicine branding, including logos. Health Marketing & Public Affairs S
=)

Please note that all Medical Staff members are eligible to receive a Penn Medicine Princeton Health Department at 609.252.8785. =

identification badge, which will include the Penn Medicine Princeton Health logo, including the shield.
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Appendix A:
Documents from Penn Medicine

Appendix A:
Documents from Penn Medicine 71
Marketing Parameters for Lawrenceville Neurology 72

Marketing Parameters for Princeton Brain, Spine & Sports
Medicine 73
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Marketing Parameters for Lawrenceville Neurology

Attachment X.X
Marketing Parameters for Penn Medicine and Lawrenceville Neurology Center, P.A.

Practice Name: Lawrenceville Neurology Center, P.A.
Co-Branding Principles: 70/30 Lawrenceville Neurology Center, P.A. and Penn Medicine Princeton
Medical Center logo lockup*

Co-branding Logo Use

The co-branded member logo lockup should be used in certain communications when promoting the
partnership with Princeton Medical Center. In addition to the logo lockup, copy can be included that
references the following:

e An affiliate of Princeton Medical Center

Lawrenceville

.

X Penn Medicine

Neurology Center, P.A. O piceon e e
Co-branding Lockup Usage
Advertising Yes
Business Cards Yes
Internal Signage Yes
Letterhead Yes
Programmatic Collateral (e.g. postcards, flyers) Yes
Website Yes
Events No
External Signage No
Lab Coat/Physical Body No
Press Release No

*For detailed branding guidelines, please reference the “Penn Medicine Brand Identity Standards:
Supplement for Partners.”

All uses of Penn Medicine and Princeton Medical Center in writing must be reviewed and approved by the
Penn Medicine marketing team before going live.
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Marketing Parameters for Princeton Brain, Spine &
Sports Medicine

Attachment X.X
Marketing Parameters for Penn Medicine and Princeton Brain, Spine & Sports Medicine

Practice Name: Princeton Brain, Spine & Sports Medicine

Co-Branding Principles: 70/30 Princeton Brain, Spine & Sports Medicine and Penn Medicine Princeton
Medical Center logo lockup*

Permitted Use: This relationship is exclusive to the three Princeton Brain, Spine & Sports Medicine
physicians (Drs. Joseffer, Shah and Tormenti) and their practice locations at the Langhorne campus and
Princeton campus.

Co-branding Logo Use

The co-branded member logo lockup should be used in certain communications when promoting the
partnership with Princeton Medical Center. In addition to the logo lockup, copy can be included that
references the following:

e An affiliate of Princeton Medical Center
e The surgeons who work regularly at Princeton Medical Center and their respective locations

PRINCETON

BRAIN, SPINE Ejf Penn Medicine
{ Princeton Madical Canter | Affillate

The art and science of care.

Co-branding Lockup Usage**

Business Cards Yes
Internal Signage Yes
Letterhead Yes
Programmatic Collateral (e.g. postcards, flyers) Yes
Website Yes
Advertising Yes
Events No
External Signage No
Lab Coat/Physical Body No
Press Release No

*For detailed branding guidelines, please reference the “Penn Medicine Brand Identity Standards:
Supplement for Partners.”

** Co-branding may be used on marketing materials only when promoting the providers and locations
listed above in the “Permitted Use” section.

All uses of Penn Medicine and Princeton Medical Center in writing must be reviewed and approved by the
Penn Medicine marketing team before going live.
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Brand Identity Standards: Supplement for Partners

.‘0

Penn Medicine

Penn Specialty Network « Cancer Network - Participating Providers « Strategic Alliances
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Brand Identity Standards: Supplement for Partners
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Brand Identity Standards: Supplement for Partners Visual Identity: Logo

The Penn Medicine logo is the primary and most visible

brand component for our organization. The logo is
® ® composed of the Penn Shield and our name, expressed
e [ l [ l e 1 ( :1 [ l e as the Penn Medicine logotype.
This logo is used to identify everything we communicate

through our website, print communications, presentations,
social media sites, and signs. It is important to have a

clear and consistent visual identity. This helps build brand
recognition and awareness of our organization, hospitals,
service lines, and satellite locations.

The two-color mark shown here is the preferred color
version and should be used wherever possible.

Logo

& Penn Medicine

Penn Logotype
Shield

8.23.19
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Brand Identity Standards: Supplement for Partners Visual Identity: Logo Color

Two-color logo Our two-color logo is comprised of Penn Medicine Blue
and Penn Medicine Red. These specific colors are a

® ® strong representative of our brand and it is important
e [ l [ I e 1( :1 l l e to ensure these colors are reproduced consistently and
accurately. We have Pantone® artwork for match-color

printing, CMYK artwork four-color process printing, and
RGB artwork for digital reproductions.

Colors can look different in different applications.
When trying to match our colors in other media, such
Two-color logo reversed out of Penn Medicine Blue as a thread for stitching or silk-screen, use the Pantone®
coated color swatch.

® ® When a light-colored or white background is unavailable,
e I l I l e ‘ ! 1 I I e reversed versions of our logo can be used. Always ensure
there is sufficient contrast between the logo artwork and

background. Reversed logo artwork is available in the
Penn Medicine Logo artwork library.

Two-color logo reversed out of Penn Medicine Red

' Penn Medicine

Penn Medicine Blue Penn Medicine Red

Pantone® CMYK RGB Pantone® CMYK RGB

288C C 100 R 10 201C co R 179
M 67 G4 M 100 G8
Y O B 114 Y 63 B 58
K 23 K 29

8.23.19
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Brand Identity Standards: Supplement for Partners

Visual Identity: Special-Use Logos 1.3

One-color logo

& Penn Medicine

Alternate special-use one-color logo
Penn Medicine

This special-use logo is only for printing white inks on dark

backgrounds. It should not be used for any other application.

This does not apply to the one-color logo.

Simplified logo for small use

@ Penn Medicine

Alternate special-use simplified logo for small use

Penn Medicine

This special-use logo is only for printing white inks on dark

backgrounds. It should not be used for any other application.

This does not apply to the one-color logo.

One-color logo reversed out of black

Penn Medicine

Alternate special-use one-color logo reversed out of blue

Penn Medicine

Simplified logo for small use reversed out of black

Penn Medicine

Alternate special-use simplified logo reversed out of blue

Penn Medicine

We have created special-use logos to address very specific
needs. These logos should not be used unless these
needs occur.

One-color logos are used for situations where we can’t
use our two-color logos. These situations are typically
where it isn’t possible to print color suchasanadina
black/white newspaper ad.

Our alternative special-use one-color logo is used where
our logo needs to printed in white on a dark material.
Examples include a dark blue sweatshirt or a dark gray
water bottle. This artwork as seen in positive (on the
left) should never appear that way. This is shown only
to depict what the logo art work looks like before it is
printed in white.

Our primary shield has detail in the red band that is an
important part of its history. There are times where, in
very small applications, the detail is completely lost. The
simplified logo should be used in those situations. The
elements within the red band have been removed to
allow for use in very small applications. We also have
reverse art work of the simplified logo for printing it white
onto dark materials.

8.23.19
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Brand Identity Standards: Supplement for Partners Visual Identity:

Background Color Contrast

We have a logo for use on white and light color
d s 2 backgrounds, and a mark for use on dark backgrounds.
@ Penn Me lClne They look very similar but each mark has been optically
corrected to work best in their respective application.

Each mark is equally simple to use, just remember to use
the reverse mark on backgrounds that are darker than
approximately 35% black, as shown to the left.

@ Penn Me diCine The middle background values, from 30% to 40%, are

10%

the most challenging with regard to the legibility. These
background principles apply to the Penn Medicine Entity
Logos as well.

20% Never redraw or try to recreate the Penn Shield or

d o o logotype. Any modification of our visual identity
@ Penn Me IC]_ne diminishes its impact and weakens our legal protection.

Only authorized artwork may be used.

&) Penn Medicine -
40%

&

Penn Medicine
Black

Penn Medicine

8.23.19
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Brand Identity Standards: Supplement for Partners

Visual Identity: Typography

Myriad Pro type family

Light

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Regular

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Semibold

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Bold

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Black

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIUKLMNOPQRSTUVWXYZ
1234567890

Light Italic

abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Italic

abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Semibold Italic

abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Bold Italic

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Black Italic

abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Typography is an essential component of our

brand identity. Used consistently and effectively,
typography distinguishes and adds personality to our
communications, in addition to ensuring legibility.

Myriad Pro is the recommended type family for use by
internal and external designers for print and digital
communications. It is a friendly sans serif type family with
an extended portfolio of weights and widths. Myriad

Pro is known for its well-drawn letter proportions, open
shapes, and extensive kerning pairs. For the Myriad Pro
font package, please contact the Marketing Department.

8.23.19
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Brand Identity Standards: Supplement for Partners

Do not use any legacy marks or logos.

& Penn Medicine

Do not use the large shield entity logo with Penn
Medicine.

@ Penn Medicine

Do not change the size relationship of any elements
within the logo.

® Penn Medicine

Do not use the special-use one-color logo for anything
other than printing white ink on dark surfaces.

Penn Medicine

Do not change the color of any elements of the logo.

& Penn Medicine

Do not add, modify, or remove any typography or graphic
elements of the logo.

Penn Medicine
University City

Do not distort or add special effects to the logo.

@ Penn Medicine

Do not use the positive use logo on backgrounds that do
not have sufficient contrast.

Do not use the reversed out logo on backgrounds that do
not have sufficient contrast.

&

Do not use our logo on backgrounds or photographs that
are complex and distracting.

Penn Medicine

Visual Identity: Logo Misuse

The incorrect logo use on this page is representative of
the ways in which logos are often misused as they are
introduced. The incorrect use of a logo often leads to
other misuses.

Never redraw or try to recreate our logo. Any modification

of our logo diminishes its impact and weakens our legal
protection. Only authorized artwork may be used.

8.23.19
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Brand Identity Standards: Supplement for Partners Visual Identity:

Member and Affiliate Logos

Our members and affiliates provide an opportunity to
extend our brand to selected medical offices.

Penn MG diCine Penn MediCine The logos have been developed to focus on the member

Cancer Network| Member Orthopaedic Surgery | Affiliate or affiliate nature of the relationship. We have done this
by bolding the member or affiliate designation. The

Penn Medicine member and affiliate logos are used in
conjunction with the medical offices’ logos.

This approach allows us to build the Penn Medicine

 — b brand by strongly connecting with the member and
Penn Me dlClne Penn MedIC].ne affiliate offices, which benefit from their connection to
Cardiac Surgery | Affiliate Stroke | Affiliate Penn Medicine. We have developed detailed examples

of the correct way to use the Penn Medicine member
and affiliate logos with their office logos. Contact
marketing for further information.

These logos feature a larger Penn Shield compared to

 — - the Penn Medicine logo. This modification balances
Penn Me dlClne Penn MedIC].ne the addition of the entity name and gives more visual
Ear, Nose and Throat | Affiliate Urology | Affiliate presence to our logo.

The principles described within these standards for
logo color, minimum clear space, background color
contrast, and logo alignment apply to these member
and affiliate logos.

Penn Medicine Penn Medicine
Endovascular Surgery | Affiliate Vascular Surgery | Affiliate
Penn Medicine Penn Medicine
Neurosurgery | Affiliate Vascular Surgery and

Endovascular Therapy | Affiliate

8.23.19
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Visual Identity:
Strategic Alliance Logos

% Penn Medicine | Wirtua

STRAATEGIC ALLIANCE

% Penn Medicine | Wirtua

RADIATION ONCOLOGY

% Penn Medicine | Wirtua

NEUROSURGERY

%ﬁ“ Penn Medicine GRAND VIEW HEALTH

STRATEGIC ALLIANCE

—
= . . St.Mar
Penn Medicine | ¥ciica cone

STRATEGIC ALLIANCE

@ Penn Medicine ‘(’): Trinity Health | Mercy Catholic Medical Center

Mid-Atlantic Mercy Fitzgerald Campus

CARDIAC SURGERY PROGRAM

Our strategic alliances extend our brand to selected
health system programs.

The logos have been developed to focus on the alliance
nature of the relationship. This is done by creating a 50/50

relationship between Penn Medicine and our alliance

partner logos. The Penn Medicine and alliance logos are

used in conjunction with the service line or program
name displayed underneath.

This approach allows us to build the Penn Medicine

brand by strongly connecting with our alliance partner,
benefiting both organizations through our connection to

one another.

8.23.19
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Brand Identity Standards: Supplement for Partners Co-Brand with Affiliate Logos

Our affiliates are an important part of Penn Medicine.
They provide us with an opportunity to reach more
customers across a broader geography. We provide them
with a close affiliation with Penn Medicine.

Horizontal affiliate co-brand logo

Penn Medicine We have set certain parameters in how we visually
Alpha, Beta, Gamma | Affiliate identify ourselves in these co-branding opportunities.

_|_ Smithson
Medical Associates

Our affiliates are always presented first, to the left or
above our Penn Medicine affiliate logo.

Our affiliates also should appear larger. We recommend
. . . creating a 70-30% relationship, with our affiliates
Vertical affiliate co-brand logo _I_ sm |thso n appearing larger than Penn Medicine. This relationship
Medical Associates is affectéd by the numerous variables o.f height, width,
proportion, color, contrast, mass, and size of name. In
essence, it has to be visually determined.

Penn Medicine
Alpha, Beta, Gamma | Affiliate We are using two placeholder affiliates that have very
different appearances. At the top, we show a business
with a separate symbol and a long name. Below we use a
name within a square. We have placed their logos with a

placeholder for a Penn Medicine affiliate logo.

Horizontal affiliate co-brand logo

Penn Medicine
Alpha, Beta, Gamma | Affiliate

JONES

Medicine

Vertical affiliate co-brand logo

JONES

Medicine

Penn Medicine
Alpha, Beta, Gamma | Affiliate
8.23.19
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Brand Identity Standards: Supplement for Partners

Vertical Co-Brand

Justified alignment, left and right side

Smithson
Medical Associates

Penn Medicine
Alpha, Beta, Gamma | Affiliate

Larger logo may extend beyond the lines

_|_ Smithson

Medical Associates

Penn Medicine
Alpha, Beta, Gamma | Affiliate

Different proportion logos such as the Jones logo

JONES

Medicine

Penn Medicine
Alpha, Beta, Gamma | Affiliate

Centered alignment

_I_

Smithson
Medical Associates

Penn Medicine
Alpha, Beta, Gamma | Affiliate

Smithson
Medical Associates

Penn Medicine
Alphar Betar Gamma | Affiliate

JONES

Medicine

Penn Medicine
Alpha, Beta, Gamma | Affiliate

L
@

@ >

Our vertical logos are used when the horizontal width is
limited. A square or vertical format will typically be more
effectively branded when a vertical logo is used.

All of our vertical logos are center aligned as shown by
the dotted line

Determining the 70-30% relationship can not be resolved
with a formula. To the left, we show two size variations of
the Smithson logo. The top version is justified (left and
right aligned) with the Penn Medicine line. It appears
more prominent than the Penn Medicine logo because it
is on top and has both a bolder symbol and typeface.

Not all logos need to be justified with the Penn Medicine
logo. The middle row shows the Smithson logo slightly
larger and extending beyond the Penn Medicine logo.
While it appears too large here, this option may be useful
with other logos.

Itis important to note, the vertical space between the
affiliate logos and the horizontal line (A) should always be
greater than the vertical space between the horizontal
line and the Penn Medicine logo (B).

The Jones logo has a different proportion and character
but the same principles apply. The Jones logo appears to
have a 70-30% ratio to the Penn Medicine logo. If the logo
had the same width as the Smithson logo it would appear
far too large.

8.23.19
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Brand Identity Standards: Supplement for Partners Horizontal Co-Brand

Horizontal affiliate co-brand logo Our horizontal logos are used when there is a wide
format such as website masthead, top of a brochure, or a
horizontal sign. For the horizontal affiliate co-brand logos,

s .th all alignments are horizontally centered on the vertical
ml SO n ) Penn Medicine lines as shown with the guidelines to the left.
Medical Associates

Alpha, Beta, Gamma | Affiliate The Smithson logo fits comfortably within the guidelines

and is visually centered in that space. Note the space

between the affiliate logos and the vertical line (A) should

never be smaller than the space between the line and the
Horizontal affiliate co-brand logo with guidelines Penn shield (B).

The Jones logo has a different proportion and character
but the same principles apply. The Jones logo appears

- to have a 70-30% ration to the Penn Medicine logo. If the
_I_ s m Ith SO I1 Penn Medicine logo had the same height as the Smithson logo it would
Medical Associates Alpha, Beta, Gamma | Affiliate appear too small. Because of the height and strength of
the Jones logo we have added additional space.

Horizontal affiliate co-brand logo

Penn Medicine
Alpha, Beta, Gamma | Affiliate

JONES ‘

Medicine

Horizontal affiliate co-brand logo with guidelines

Penn Medicine
Alpha, Beta, Gamma | Affiliate

JONES ‘

Medicine

8.23.19
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Brand Identity Standards: Supplement for Partners

Misuse of Affiliate Logos

Do not make the Penn Medicine affiliate logo more
prominent by significantly changing the sizes

_|_ Smithson

Medical Associates

Penn Medicine
Alpha, Beta, Gamma | Affiliate

Do not make the Penn Medicine affiliate logo more
prominent by placing it on top or before

Penn Medicine
Alpha, Beta, Gamma | Affiliate

_|_ Smithson

Medical Associates

Do not use the Penn Medicine logo without the full
affiliate line

_|_ Smithson

Medical Associates

@ Penn Medicine

Do not use the Penn Medicine affiliate logo alone or in

any way outside of the vertical or horizontal art

Penn Medicine
Alpha, Beta, Gamma | Affiliate

Do not make the affiliate logo too large in relationship to
the Penn Medicine affiliate logo

JONES

Medicine

Penn Medicine
7 Alpha, Beta, Gamma | Affiliate

Do not make the affiliate logo too small in relationship to
the Penn Medicine affiliate logo

Penn Medicine
Alpha, Beta, Gamma | Affiliate

Do not change the alignment

_|_ Smithson

Medical Associates

Penn Medicine
Alpha, Beta, Gamma | Affiliate

Do not combine the affiliate and Penn Medicine affiliate
logos in any other way

B ®

Smithson PennMedicine

Placing two logos in proximity as a co-brand is one of the
most challenging brand identity challenges.

The examples shown on this page are representative
of what can go wrong with co-branding. The incorrect
use of a logo tends to give license to, and encourage,
other misuses.

The co-brand affiiate logo artwork we provide to you
should be used without any modifications. Never
redraw or try to recreate our logo, including our shield
or logotype. Any modification of our logo diminishes
its impact and weakens our legal protection. Only
authorized artwork may be used.

8.23.19
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Brand Identity Supplement for Partners Co-Brand with Alliance Logos

Our strategic alliances extend our brand to selected
Horizontal alliance co-brand logo health system programs.

The logos have been developed to focus on the alliance
nature of the relationship. This is done by creating a 50/50
L relationship between Penn Medicine and our alliance
P M d 1~ Trinity Health | Mercy Catholic Medical Center partner logos. The Penn Medicine and alliance logos are
@ cnn cadICINe ‘U’ Mid-Atlantic Mercy Fitzgerald Campus used in conjunction with the service line or program
name displayed underneath.

CARDIAC SURGERY PROGRAM This approach allows us to build the Penn Medicine

brand by strongly connecting with our alliance partner,
benefiting both organizations through our connection to
one another.

%@, PennMedicine GRAND VIEW HEALTH

We have developed detailed examples of the correct way
to use the Penn Medicine alliance logos in the Affiliate &

STRATEGIC ALLIANCE Alliance Brand Identity Standards supplement (hyperlink).
The principles described within these standards for logo

color, minimum clear space, background color contrast,
and logo alignment apply to these alliance logos.

@Pe:nnMedic:im rtua

NEUROSURGERY

Vertical line remains the same for all horiztonal applications

For more information on alliance branding, please see
the Brand Identity Standards Supplement for Partners.
(hyperlink)

8.23.19
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Brand Identity Supplement for Partners

Co-Brand with Alliance Logos

Vertical alliance co-brand logo

Penn Medicine

Centered
)\ Trinity Health | Mercy Catholic Medical Center
‘( r Mid-Atlantic Mercy Fitzgerald Campus
CARDIAC SURGERY PROGRAM
Flush Left

I Trinity Health | Mercy Catholic Medical Center
‘( y Mid-Atlantic Mercy Fitzgerald Campus

CARDIAC SURGERY PROGRAM

@ Penn Medicine

A
Virtua

STRATEGIC ALLIANCE

Horizontal line extends to the width of the longest logo

Our strategic alliances extend our brand to selected
health system programs.

The logos have been developed to focus on the alliance
nature of the relationship. This is done by creating a 50/50
relationship between Penn Medicine and our alliance
partner logos. The Penn Medicine and alliance logos are
used in conjunction with the service line or program
name displayed underneath.

This approach allows us to build the Penn Medicine
brand by strongly connecting with our alliance partner,
benefiting both organizations through our connection to
one another.

We have developed detailed examples of the correct way
to use the Penn Medicine alliance logos in the Affiliate &
Alliance Brand Identity Standards supplement (hyperlink).
The principles described within these standards for logo
color, minimum clear space, background color contrast,
and logo alignment apply to these alliance logos.

For more information on alliance branding, please see
the Brand Identity Standards Supplement for Partners.
(hyperlink)

8.23.19
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Brand Identity Standards: Supplement for Partners Misuse of Alliance Logos

Do not switch the order of the alliance logos. Placing two logos in proximity as a co-brand is one of the
Penn Medicine should always be on the left. most challenging brand identity challenges.

The examples shown on this page are representative
of what can go wrong with co-branding. The incorrect

“m I)enn Mﬁdiﬂim use of a logo tends to give license to, and encourage,
other misuses.

The co-brand alliance logo artwork we provide to

you should be used without any modifications. Never
redraw or try to recreate our logo, including our shield
or logotype. Any modification of our logo diminishes
its impact and weakens our legal protection. Only
authorized artwork may be used.

STRATEGIC ALLIANCE

Do not make the Penn Medicine logo more prominent by significantly
changing the sizes; both logos should have a “visual” 50/50 proportion

@ Penn MediCine GRAND VIEW HEALTH

STRATEGIC ALLIANCE

Do not use the logo lockup without the tagline. The strategic alliance represents the master relationship; but other
partnerships, such as “Neuroscience Services” or “Cancer Services,” are possible where the realtionship contactually exists.

@ Penn Medicine GRAND VIEW HEALTH

Do not alter the line width proportion. Horizontal line is the width -
of the largest logo, in the vertically stacked format @ P@Ilﬁ Mﬁd]ﬂm

STRATEGIC ALLIANCE
8.23.19
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Brand Identity Standards: Supplement for Partners Gallery: Affiliate Stationery 4.

Stationery is one of the most common and visible
ways in which we communicate with our audiences.
Smith Our co-branded stationery system communicates that
Mrertljilcalits)sq)ciates ® PonnMedicine . Firstname Lastname, MD each part of our brand is connected and cohesive.

Firstname Lastname, MD

For more information, including how to order, or obtain
Firstname Lastname, MD templates, please contact the Penn Medicine Marketing
Department at 215.662.7507.

Michael Smith, MD

Smithson senn Medicine
.Med\'calAssocnaIes % PennMedicing

Alpha, Beta, Gamma | Affiliate

Smithson o Medicine
MedicaIAssocwates %I)“‘"M“h“m

Alpha, Beta, Gamma | Affiliate

ess Ncbjeowehoweh

Street Address Ncbje

owet City nskcske State, Zip | Phone XXX XXX XXXX | Fax XXX.XXX.XXXX
EmailAddress@xxxxxxx

8.23.19
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Brand Identity Standards: Supplement for Partners Gallery: Alliance Stationery

Stationery is one of the most common and visible
A ways in which we communicate with our audiences.
@ Penn Medicine | Wirtua Our co-branded stationery system communicates that

NEUROSURGERY each part of our brand is connected and cohesive.

For more information, including how to order, or obtain
templates, please contact the Penn Medicine Marketing
Department at 215.662.7507.

A
% Penn Medicine Virtua

NEUROSURGERY

First Last, MD, PhD
Title One XOO00O00000 XXXXXXXX XXX XX KK
Title TWO XXX000C X000 XX0O00XXK XXHHOOXX XXXXNK

217 Madison Avenue | Mount Holly, NJ 08048
215.829.6700 | Fax:215.829.7027
firstname.lastname@uphs.upenn.edu

\
% Penn Medicine Wirtua

NEUROSURGERY

217 Madison Avenue | Mount Holly, NJ 08048

217 Madison Avenue | Mount Holly, NJ 08048 | 215.829.6700 | Fax:215.829.7027

8.23.19
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Brand Identity Standards: Supplement for Partners

Smithson n Medicine
Medical Associates Eg Penn Medicine

Alpha, Beta, Gamma \ Affiliate ‘
)
Virtua

RADIATION ONCOLOGY

@ Penn Medicine

Penn Medicine

LEARN MORE ABOUT Radiation Oncology
Smithson Medical Associate’s

New Affiliation

WHAT IT MEANS TO YOU

As part of the Penn Medicine/Virtua Cancer Program,
patients receive a personalized radiation treatment plan
Our radiation oncology team helps you understand

your diagnosis and plan of care, while ensuring the best

possible experience every step along the way. S

provided by board-certified and fellowship-trained radiation
oncologists, medical physicists, medical dosimetrists,
radiation therapists, oncology nurses, and social workers.

Each patient’s treatment plan is reviewed during a weekly

on attended by radiation oncology experts from Penn

Medicine and Virtua.

With convenient locations throughout South Jersey, you
receive the most advanced radiation therapy in a comforting

environment close to home.

Penn Medicine/Virtua Cancer Program
Radiation Oncology

239 Hurffville Crosskeys Road
% Sewell, NJ 08080

To learn more or make an appointment,
call 856.341.8400 or visit Virtua.org/RadiationOncology.

Horizontal affiliate co-brand logo arrangement Horizontal alliance co-brand logo arrangement

Gallery: Co-Branded Collateral

Here are two examples of how the logo arrangement
of co-branded communication collateral can differ.

The horizontal affiliate and alliance co-branded
logo arrangements show the correct proportions and
placement.
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